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Global Context 1

As newsroormnstaff around the worlevent about their day o5 March 2015, hundreds oblunteers
locatedin over 100countries gathered to monitor their news mexigart of thé&ifth Global Media
Monitoring Projec{ GMMP).

The Gl obal Medi a Monit or i foggesBunmirjg anchiost éxtemdiveP) i s t he
research on gender fhe news medialt began in 1995 when volunteersifh countriesaround the

world monitored wo me n Gadlio, felevisisrendprirg neivel The fesedarch nat i ona
revealedhatonly 17% of news subjecisthe people who are interviewed or whom tiesvs is abolit

were women I't found that gender parity was oO0a distan
[was] more often being presented by women but it [was] still rarely about wbmen.

Seventy countries participated in the Second GMMP in ZDBi@ and all subsequent GMMPs were
coordinated by the World Association for Christian Communication (WACR3r&@search found a
relatively static picture: only 18% of news subject were waraestatistically insignificant change over
the 5year period.

Thefourth GMMP in 2010 attracted the participationkdi8c ount r i e s . Some progress
presence in the news was evidéWfomen made u@4% ofthe people in the newgVhile this3%

increase in the preceding five years was statistically signifithe overwhelmingesults showed

womends conti nued ne@nyl3%ofhall swiield fotussedyspecifitalltone ne ws .
women. Women were rarely central in stories that comprised the bulk of the news sgenda

politics, government antthe economy Women were outhumbered by men as newsmakers in every

major news topic44% ofpeople providing popular opinidn the news were woména 10% increase

from 2005.As newsmakers, women were undepresented in professional categories. fhlugth

GMMP found that the sex of the journalist made a difference in whether or not women made the news:

there were more female news subjects in stories reported by female jour@8¥isfdHan in stories

reported by male journalistsd%). In a pilot moniteing of news online, 76 news websites in 16

countries and 8 international news websites were also monitored as part of the GMMP in 2010. The

results showed only 23%f newssubjects were womehindicatingthatwo menés i nvi si bi |l ity
traditional media wamirroredin news presented online.

The First GMMPand,as will be seen, the Fifth GMMP reveal that the world reported in the news is
mostly male Twenty years since the first GMMP, the challenges of news media sexism, gender
stereotyping and gender bia® groving to be intractable across time, spacecantentdelivery
platforms. At the same tim#ere exist a few examples lficcessewards gendejust, genlerfair
media.Finland has participated in the GMMer since the start twenty years agd 895. There has
been little improvement in the amount and positions of woasemews subjectsver these yeaiisin

fact the percentage of women in media inathe GMMP 2015lecreased from the 2009/2010
monitoring.| n 't h e juwcianinfialdnd 5%t 15.000 members are womeijle only

40% of the journalists of the monitoring day 2015 were women.

1 See www.whomakesthenews.org

2Gl ob
Inc. 1995

al Medi a Monitoring Pr oj eNational Widtchhoa mages opVilomeniinche Media (MediaWatech) t he new

3 Spears, George and Kasia Seydegart, Erin Resadlithadditicnal analysis by Margaret Gallagh&ho makes the news? Global Media

Monitoring Project 2000

4Macharia, Sarah Der mot O6Connor and Lilian Ndan g a m, Whwanakesithe Aesvs?@Gioialat i on f o
Media Monitoring Project2010
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National context Finland

GMMP is the only continuous media monitoring focusing on gender in Finland.

There isgender eqality legislation in Fitand, but no legislation directly obliging media houses to
represent a fair amount of women and meme ©Of the reasons fahis isthe impossibility to combine
the freedom of press wittatereinforcedlegislation ongender quotas

There arghosewho think there is equality between women and men in the couvitnypbers tell
another story, as well as feminists arllersworking forgenderequality.Women have lower salaries
than men, for example. Women do more unpaid work than men: Women take daitdreficparents,
and household to a largextentthan men dowomen get smaller pensions than m@mar Nordic
gender equality indicators, sh#p://www.norden.org/en/faktam-nordenl/genderequality
indicators)

The Act on Gender Equality between Mamd Women dates from 1986 and has been supplemented
several times since thefhere are no themes in the law referring uniquely to the nmedit the
cultures sector in generdlhe broad general responsibility for gender equality and the rbettiags

to the Ministry of Social Affairs and HealtiCurrently, according to the ministry
(http://stm.fi/en/gendeequality), the focus in promoting gender equality in Finlasidone via the
following themes: gender mainstreaming, equality in working life, epanal equality in education,
women and decisiemaking, the reconciliation of work and family life, preventing violence against
women, and men and equalifyhe Act on Finnish Public Service Broadcasting states that gender
equality should beaken in accont in the company.

Tarja Savolainenf¢rthcomingf concludes hat @At he number of | egislative
and concretely regul ate gender equality in media
She also states that media contead not received much attention in relation to policy guidance:
AiTherefor e, media content and pehtigeshoaldbemaudeslg of co

in future gender equality policieShe clarification of the administrative responsibibti®r media
issues could also assthe development of a more strategic approach to gdodesed media policy
in Finland. o

There has been studiesnductecbn newsroom work in gender perspective, and studies on women and
men as hews subjects. Some n@ems have conducted projects in which they strive to get more
women into heir news content

Who and what appears in the news and how people and events are portrayed matters. Who is left out

and what is not covered are equally importahtross theworld, the cultural underpinnings of gender
inequality and discrimination against women are reinforced through the media.

Finland has participated in all thiive GMMPs: 1995, 2000, 2005, 2009/2010, and 2015

5 Savolainen, TarjaGender and the Media in Europd&he Finnish Case Study. IGender and the Media. A
Challenge for Europg(Eds.) Karen Ross & Claudia Padovani. Routledge Studies in European Communication
Research and Edation Series. Forthcoming 2085/

6 Savolainen, TarjaGender and the Media in Europd he Finnish Case Study. IGender and the Media. A
Challenge for Europg(Eds.) Karen Ross & Claudia Padovani. Routledge Studies in European Communication
Research and Education Series. Forthcorgip/6.

"Thereisnotyetapeann e nt f i n a n c panigpatiominGMKR, which everydtime makes it a
challenge The materiato be monitoredtomprises more med@ntenteach timeHopefully theGMMP will be
once and for all taken into the psanent programs of a ministry before the GMMP of 2020.



Executive Summary Finland

27% women as newsubjects in press, radio, television, web news sites, tweets

On the monitoring day of 25 March 2015 in Finland out of 88dednews subjecithose being

interviewed or whom the news item is alidii9 persons were women, and 422 were men. That means

27.3% of all news subjects were women, all the rest were men in the 339 news topics of press, radio,
television, medi a housesd web pages and tweets th
women as news subjects has stagnated in press, radio ansidelever the last ten yedrandhas

even declined when web news and tweets are included in the material.

Out of 391 news subjects in press, radio and televisioni20iypthese were coded during the three
first GMMPs in 1995, 2000, 200%here were 29% waen, which is 2 percentage paimtore than
when all media platforms are included.

The key changesdm 2010 to 2015 arén 2010 there were 32women as news subjedtsall coded

media Now thatme d i a Mvatiersaecsuits have been added ® tionitoring, the percentage of
women is as low as 27n(2000 the percentageas 23, 2005 it was 20

The percentages of women appearing as news subjeittghe materiali all coded formats included

GMMP year Amount of countries World numbers % Finnish numbers %

1995 71 17 (press, radio, TY (pressyradio, TV)

2000 70 18 (press, radio, TY 23 (pressradio, TV)

2005 102 21 (press, radio, TY 28.6 (N=3913 (pressradio, TV)
201Q/2009 108 24 (press, radio, TY 31.6 (N=515)° (pressradio, TV, web)

2015 [114] 24 (press, radio, TY 27.3 (N=581)press, radio, TV, web, tweets)

The GMMP2015comprised 114 countries. 22.136 stories from 26.010 journalists in 2.030 media

houses were coded. These stor@sprised 45.402 people interviewed or whom the news was about.

The European material comprised 8.223 news items and 16.532 sources. (See the global report and the
regional European repét)

8 www.whomakesthenews.org

9 Kela, Eva (2008) Kvinnan i nyhetsflodet. En granskning av finlandska medier under en dag. [The woman in
the news flow. A study of Finnish media during one day.]Helsingvenska sociabch kommunalhdgskolan

vid Helsingfors universitefHelsinki: Swedish School of Social Science at the University of Helsihki]

numbers in this study equal the 20@MMP Finlandnumbers ofvww.whomakesthenews.arg

101tainen, Sandra2010) Kvinnan en dag i nyheterna. En undersékning om kvinnor och deras roller i finlandska
massmedief.The woman during one news day. A study on women and their roles in Finnish mass media.]
Helsingfors: Svenska socialch kommunalhdgskolan vid Helsingfouniversitet.[Helsinki: Swedish School of
Social Science at the University of Helsinki.]

I ywww.whomakesthenews.org



The global numbers exclude women to an even larger extenhéBirtnish national numbers. the

very first year of the monitoring, 1995, only 17% of all the people seen, heard or read about in the
world news media were women. The percentage has grown sintbaheot in 2015with 18%

women in 2000, 21% in 2005 &124% in 2010Since 2010 there has been no change at #lflen

global percentage of womiin 2015womenstill comprise24% of the news subjedis press, radio

and television. The gl obal percentage ofandvo men
on medi awitepaaceuntsi$H26%. The numbers are accordingly the revémsEinland he
percentage of women as subjects in new media is smaller than in traditiondlim#dieglobal

materialthe percentage of women as subjects in tratifionedia is smaller than in new media.

A DAY IN THE NEWS IN FINLAND??i TOPICS OF THE NEWS

1 Country background: Finland has two national languages, Finnish and Swedish, therefore some of the
media we have chosen for the study is in Swedish. The medieeidish usually features the same
main news events as the media in Finnish, but the media in Swedish also focuses on events considered
interesting or important for the Swedish speaking community. Though the radio channels, newspapers
etc. in Swedish arendmong the biggest in Finland as a whole, they are important to the Swedish
speaking minority and therefore included in the study. Most of the Finnish media is not attached to any
political partiest?

The public service company Yle provides for both Finristh Swedish (and other languages) media
content, while the private commercial content in radio, television, and the web are mostly in Finnish
only. The media houses that used to be print media hotesgsizately owned, and aedso producing
text, soungand video online.

For more information othe media landscape of Finland, see an article on this by Jyrki Jyrkidinen
(2014}
http://ejc.net/media_landscapes/finland

1 Topics in the news 25 March 2015. The main story that dominated the news on the monitoring day
was the Germanwings plane crash in the French Alps that happened the day before. All of the different
media had several stories about the topic from different arfghesng others managers of
Germanwings and Lufthansa, aviation experts, and pilots were interviewed. This news item appeared in
both printed newspapers of the day and in the broadcasted and online news.

Other stories that were mentioned in the majority of the different kinds ditme

- A Finnish nountain climber went lost/diesch mountain Annapurna in Nepal

- Presdent Sauli Niinistdmale)d i dpardicipate in the Russian Victory Day Parade in Moscow
- Ayoung man went missing the city of Turku after a night out

- The upcoming gesral elections

The stories about the mountainnebier,president SaulNiinistd and the Victory By, and the story

aboutt he mi ssi ng matappkariatim nEwspakews, sthde theyGook place on the
monitoring day.The upcoming general elecati® in April were an ongoing news theme. All parties
except for one were chaired by men. The Finnish parliament, however, consisted of 42.5 per cent
women: Out of 200 seats 85 were held by women and 115 by men. At the time of the monitoring the
Finnish govenment consisted of 10 women and 8 men.

2B&ck, Mira and Tuominen, EmmaAnswer toQuestion 2 of the contextual information form submitted as part
of the GMMP2015.With a few adled data by Jonita Siivonen.

B Back, Mira and Tuominen, Emma. Answer to Questiari he contextual information form submitted as part
of the GMMP2015.


http://ejc.net/media_landscapes/finland

Mainly due to the plane crash in the French Alps 23% of the news topics where in the disasters
category.

Apart from that, the largest set of topics, 14%, were on the domestic politics and government. 7% of
the topcs dealt with economic policies, strategies, modules, indicators or stock markets, whereas
another 7% dealt with education issues and childcare.

The news agenda of the monitoring day of 25th March 2015 was dominated by the Germanwings plane
crash in Frace, which occurred the previous day.

MEDIA MONITORED IN FINLAND

Newspapers, television channels, radio channels, Internet news sites, media house twitter feeds

The number of news stories monitored was 339: 115 newspaper topics, 31 radio taeies;j€8n topics,
50 internet topics, and 105 tweets.

The number of news subjectie p@ple who were interviewed or whom the news wahsuf was 581.
Newspapers:

Firstly, we strove to choose the biggest (largest circulation) and most influenhal égowntry, leaving out
the clearly local papers.

Secondly, we strove to achieve a spread in the ownerships of the newspapers.

Thirdly, we strove to choose newspapers with different target audiences, different appeal (popular vs.
quality) and different pdical positions.

Lastly, we chose two newspapers that are written in Swédifhi nl andds seconkEvennati onal
though they donét belong to the biggest newspapers
the Swediskspeaking Finns,ral are thereforsignificant for 6%of the Finnish population.

We applied roughly the same criteria on the other media as on the newspapers.

T Helsingin Sanomat is owned by Sanoma Media Finlan

1 Aamulehti is owned by Alma Media Oyjj. § the third biggest newspaper in Finland.

T Huf vudstadsbl adet is owned by KSF Med-spaakingl t 6s t he
Finns.It is mostly read in the southern parts of the country.

f Vasabladet is owned by HSS Medi a. | t 6-speakiige s econd

Finns, mostly read in the midest coastal region of the country.

1 llta-Sanomat iswned by Sanoma Media FinlandOj.6 s t he second biggest news
T IItalehti is owned by Al ma media Oyj . Il tds the si
1 Demokraatti is distbuted by Kustannus Oy Demari andhisached to the Social Democratic party of
Finland.
1 Maaseudun tulevaisuus is distributed by Viestilehdetv®lg,i ch i s owned by Far mer 6s
ltés the fifth biggest newspaper in Finland.

1 Turun Sanomat ithe fourthbg g e st n e ws p a psewned by TSFhtymd, abigadnedial t 6
company in Southwest Finland.

Television channels:

1 TVL1is a national channel, owned by public service corporation Yle and perhaps the most prestigious
news provider of the Fimish TV-channels.

14 Back, Mira and Tuominen, Emma. Answer to Questiar the contextual information form submittedzest
of the GMMP2015.



Yle Fem is also a national channel owned by public service corporation Yle. Yle Fem broadcasts in
Swedish and is the only Finnish channel with Finnish news in Swedish.

MTV3 is a national, private controlled channel, owned by the FirnviiEY Corporation which is

owned by a big Swedish media corporation called Bonnier. MTV3 is one of the most popular TV
channels.

Nelonen is also a national, private controlled channel and a part of Sanoma Media Finland. The
newscasts broadcasted on Nelonenpoduced by Helsingin Sanomat. Nelonen is one of the most
popular T\fchannels.

Radio channels:

f
f

Radio Suomi is a national radio channel owned by public service corporation Yle.

Radio Vega is a national radio channel in Swedish owned by publiceseorporation Yle. The only

Finnish radio stations broadcasting in Swedish are Radio Vega, aimed at an older audience, and Radio
X3M, aimed at a younger set of listeners. Radio Vega is the one with more listeners.

Radio Nova is a national, private controliedlio channel, owned by the corporation Suomen

Uutisradio, which is in most part owned by MTV Oy. Radio Nova is one of the most popular radio
channels.

Radio Rock is a national, private controlled radio channel, owned by Sanoma Media Finland. Radio
Rock i a popular channel. Tmewscasts are produced by {8anomat which is also a part of Sanoma
Media.

Internet news sites:

hs.fi is the news site of the biggest quality newspaper in Finland, Helsingin Sahomat.s -viaitedve | |

quality website, with \gitors of all ages from all areas of the country.

hbl.fi is the news site of the biggest newspaper in Swedish, Hufvudstadgipi&det It is a quality

website visited by Swedisspeaking Finns of all ages, mostly in the southern parts of the country.
ylefiisthestatec ont r ol | ed news s ivisited quality website] withmvisitors ofalld s a we
ages from all areas of the country.

iltalehti . fi is the news site of the second bigge
popuar fApopul ar newspapero belongs to the same ownhe
popular website visited by people of all ages from all areas of the country.

Media house twitter feeds:

We chose to code the Twitter accounts that arenibet followed and the most esteemed. Some of the
accounts we chose seem to hawe fellowers because Twitter igrthat popular in Finland, and only the
biggest media houses get followers.

@yleuutiset tweets news from Yle's website (see above). Therdadwmi61 600 followers.
@hblwebb tweets news from hbl.fi (see above). It h@8rfollowers.

@iltasanomat has 1280 followers. It tweets news from the website iltasanomat.fi which
contains the same kind ofaterial as the newspaper {#Banomat.

@aamukhti has 38100 followers. It tweets material from Aamulehtis news website aamulehti.fi.
@iltalehti_fi tweets material from iltalehti.fi (see above). It ha®9@3 followers.

@hsfi has 7&00 followers. It tweets material from hs.fi (see above).

@MTVUutise has 53200 followers. The account tweets news from mtv.fi, which is a news
website run by the MTV Corporation.

1 @Kaleva_fi has 6148 followers. The account belongs to the Kaleva newspaper which is popular in
northern Finland. The Kaleva concern is the bgjgnedia company in northern Finland.

=A =4 =4
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For each newspaper, as well as for each internet news solirté, st@ries were coddthe first and most

important ones on the main news pages in the newspapers and the first and most important ones on the front
page on the websitesfror each Twitter account 130 tweets were coded, and in the radio and television
newscasevery story in the newscast was coded.

The monitors



Mira Back and Emma Tuominen carried through the monitoring até¢partment of Journafis and media

studies at th&wedish School of Social Science at the University of Helsinki under supervision of Jonita

Siivonen.The monitorsvere financedy the Ministry ofSocial Affairs and Healtm Finland

THE NEWS CATEGORIES

Overall presence ofwomen and men in the news ifrinland as news subjects

Of all 581 news subjects 27% were women. In print, radio, and television the percentage was 29%. On Internet

web sites and in media house twitter accounts the percentage was 23%. Here followshrs nfiwomen and
men as subjects in different news categories.

The first tables show the percentages of women and men in of so called traditional and in so called new media

separately. The following tablefiow the percentages of the entire mateaial the last table the percentages

medium.

Summary of women in the news, by GMMP year

2015%

Overall presence of women in news Finland

2015

Print, Radio,
Television

Female| Male |

%
Politics and Government
Economy
Science and Health
Social and Legal

Crime and Violence
Celebrity, Arts and Media,
Sports

Other

% N
28% 72% 119
30% 70% 66
38% 63% 16
29% 71% 152
39% 61% 31

0% 100 % 7
0% 0% 0

Overall women

29 %

Internet, Twitter

Female Male
% % N
23 % 77 %
38 % 63 %
14 % 86 %
25 % 75 %
21 % 79 %

0% 100 %
100 % 0%

23 %

Subjects in news stories irtgoi

% Women

% Men

All media

27

73

5 www.whomakesthenews.org

16 Mira Back and Emma Tuominen (201R8apportoversiktWorking paper from the monitoring.

64
16

67
19

16




Subjects accordingrtediur¥y

% Women % Men
Radio newscasts 36 64
Newspapers 2918 7119
News websites 26 74
Television newscasts 23 77
Twitter news sources 14 86

1  Who are the newsmakers?

Function and occupationof female and male news subjects

Women were progrtionally (compared to menyostly seen and heard in stories belonging to the
categoiesEconomy and Crime & Violencglthough men still were more common in all categories)
whereas men clearly dominated the Politics & Government and Celebrity, Arter&capegories.

Proportionally many women had the function of Popular Opinion or Personal Experience in the news
(although men were a little more common in these categories as well), whereas men padiyortio
dominated the functions &pokesperson, Expesr Eye Witness.

Women were common in the occupational category of Education/health, to the extent that they
outnumbered the men (the only occupational category where they did). Men were most common in the
categorie®f Sports, Celebrity, Business/laRolitician and Government Employee

Family role of female and male news subjects:

Of the people that had had their family role given in the news story, 58% were women and 42% men.
A woman mentioned in a news story had a 14% chance to have her fdmijyven, while a man only

had a 4% chanéethat is, a woman in a news story was over three times more likely to have her family
role given than a man.

17 Mira Back and Emma Tuominen (2018apportoversiktWorking paper from the monitoringt Swedish
School of Social Sence at the University of Helsinki

1830% according to the GMMBheets.
1970% according to the GMMBheets.

20 Back, Mira and Tuominen, Emma (2015): The Global Media Monitoring Project 20i1&verview of the
results of Finland. Report for the Ministoy Social Affairs and Health.
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Breakdown by family status, by sex.?!
News subjects who are identified by family status, by

sex
2015
Female Male
% %
Yes 11 % 3%
No 89 % 97 %
100 % 100 %

Quotes and photographs of female and male news subjects:

Of the directly quoted (a person was counted as directly quoted if his or her own words were printed. If
the storyparaphrased what the person said, it was not counted as a direct quote) people in the news
stories 73% were men and 27% women. A woman who appeared in a news story had a 43% chance to
be directly quoted, and a man a 44% chance.

Breakdown of news subjects quoted, by sex??
News subjects quoted, by sex

2015
Female Male
% %
Yes 64 % 70 %
No 36 % 30 %
100 % 100 %

Of the people seen in photographs or videos 76% were men and 24% women. A woman who appeared
in a news story had21% chance to have her picture incorporated, while a man had a 26% chance.

Breakdown of News subjects®
photographed, by sex

News subjects photographed, by sex

2015
Female Male
% %
Yes 30 % 20 %
No 69 % 79 %
Do not know 1% 1%

100 % 100 %

21 www.whomakesthenews.org
22 \wwww.whomakesthenews.org
23 www.whomakesthenews.org
11



Womenb6s centra%ity in the news
The overall percentage of stories in which women were in central focus was 5%.

Breakdown of Stories with Women as a central Focus by
major topic
Stories with Women as a central Focus by major topic

2015
| Yes | No |

% % N
Politics and Government 2% 98% 46
Economy 6% 94% 49
Science and Health 22% 78% 9
Social and Legal 2% 98% 59
Crime and Violence 18% 82% 11
Celebrity, Arts and Media, Sports 0% 100% 5
Other 0% 100% 5

Stories that highlight issues of gender equality or inequality issues

There were no stories highlighting gender equality or inequality issues on the monitoring day.

WHO DELIVERS THE NEWS? Journalists, reporters, presenters.

91 Overall reporters and presenters

57% of the journalists in newspapers, news websites and Twitter news sources were m& and

werewomen. Radio and television newscasts were not included in this calciitaggrwere,

however, included intheltal e of @AJournal i st s,daedoche fact thatithe t o St or y
anchor was counted for each news story he or she presented, thus distorting thé%ercent.

All media platformswere taken in account when calculating the amount of journalists @&ogadod

story topics. More female than male journalists had to do with stories about Crime & Violence (67%)
and Science & Health (67%). The percentages of female journalists were lowest in the topic categories
of Celebrity, Arts & Sport (32%), Politics & Gernment (35%) and Economy (36%5).

24 www.whomakesthenews.org

25 Back, Mira and Tuominen, Emma (2015): The Global Media Monitoring Project 20i1&verview of the
results of Finland. Bport for the Ministry of Social Affairs and Health.

26 Back, Mira and Tuominen, Emma (2015): The Global Media Monitoring Project 20i1&verview of the
results of Finland. Report for the Ministry of Social Affairs and Health.

12



The Union of Journalists in Finlafthas approximatgl15.000 members today. In 1996e first

GMMP yeai the proportion of women was for the first time as large as the proportion of men in the
union. Since then, the progiimn of women has grown. Today approximately 57 per cent (57.2 per cent
in 2013 [UJF 2015]) of the members are women.

The reverse was the case on the monitoring day. Out of the 294 journalists 40 per cent were women,
and 60 per cent were men. Since thavs anchors were coded as journalists with every single story

they reported of, it can be worthwhile looking at the numbers without the radio news journalists and the
television news journalists. The percentage of women was 43 when only taking in abeount t

journalists of newspapers, web news pages and Twitter news accounts.

This table is from the overview of the results of Finland by Mira Back and Emma Tuominer?$2015)

Joumalists according to Story Topics

Number of |Number of |% Women |[% Men
Women Men |
[Celebrity, Arts & Sport 7 15 32 68
Social & Legal 40 60 40 sol
Crime & Violence 10 5 67 33
Science & Health 12 6 67 33
Economy 23 41 36 64
Politics & Government 26 49 35 65
Breakdown of total female reporters & presenters by region by medium?°
Female reporters, announcers and presenters all media, by region (Finland)
2015
Print Radio Television
Female Male Female Male Female Male
% N % N % N % N % N % N
44 % 41 56 % 52 39 % 9 61 % 14 33% 21 67 % 42

27 http:/fwww.journalistiliito.fi/in-english/

28 Back, Mira and Tuominen, Emma (2015): The Global Media Monitoring Project 201&verview of the
results of Finland. Report for the Ministry of Social Affairs and Health.

29 www.whomakesthenews.org
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Breakdown of female reporters in domestic & foreign stories, by region (Finland)3°
Reporters in domestic & foreign stories (scope) , by region, by sex of reporter

region
2015
Finland
Female Male

% N % N
Local 23 % 13 24% 17
National 38 % 21 4% 31
Sub-Regional 4% 2 9% 6
Foreign/International 36 % 20 23% 16

100 % 100 %

OVERALL 44 % women

Thistable (above) refers only to the journalisporters of press, radio and TV in Finlaftieir amount was
126, of which 56 or 44% we women. As said, taking all journalists and anchors on all media platforms the
amount was 294 out of which 40% were women.

The global percentage of women as journalists has stagnated at 37% during fifteen years. The percentage has
been the same in 2006dhin 2010, and in 2015 remains the same.

GENDER AND THE NEWS. Newspapers, radio, TV, websites,

tweets.3! By Mira Back and Emma Tuominen.

Herethe results of the Finnish newspapers, radio and television newscasts, news websites and Twitter news
sources g presented. The results of the newspapers, newscasts, negiteseind Twitters news sources will
first be presented one by one, followed by a surgro&the five different mediaAt last, a percentage based on
the numbers of all of the di#rent mediawill be presented and compared to previous years, along with a short
analysis of the collected data.

Newspapers

On the following pages tables of the different newspas

The tables show the number and percentage of mewamen in the news, according to different story topics,

the function of the man or woman in the story and the occupation given to the man or woman in the story. They
also show whether or not they have been photographed, whether or not they have béegubitedt(a person

was counted as directly quoted if his or her own words were printed. If the story paraphrased what the person

30 www.whomakesthenews.org

31 Back, Mira and Tuominen, Emma (2015): The Global Media Monitoring Project 201.6verview of the
results of Finland. Report for the Ministry of Social Affairs and Health.
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said, it was not counted as a direct quote) and whether or not their family role has been given (the person had to
be describe i n terms of family relationship for this categ
daughter, son, uncle. It was not enough if it in the story e.g. was stated that a person had two children).

The tables also show the number and percemfigeen and women as journalists, according to story topics.

ct or journalist remained unnaenghdpeisotn t he st
en into our calcul ations.

15



Aamulehti

Mumber of |Number of |% Women |% Men
Women Men
|People in the news:
|Main Story Topics:
|celebrity, Arts & Sport 0 ol
Social & Legal 1 12 8 52
lcrime & violence 0| o]
|science & Health 0| 1 of 100|
IEl:unnm',l (1] ] |
|Pn|'rtiﬁ & Government 8 8 ] 50
|Function in Story:
|pe not know 0 1 % 100
|Pnpu|ar Opinion 0| ol
|Personal Experience 1 1 50| 50
[Eye Witness 0 2| [i] 100
|subject 8 g 47 53
|[Expert [} 5 ol 100/
|spokesperson 0| 3 of 100|
|Dnmpd:inn:
|not stated 1 3 25 75
|celebrity 0 of
|[Education, health 3 1 75 25
|aciivist, NGO 1 of 100} 0
IEavemmerlt employes 0| 4 [ 100
|sports ol 3 o 100/
|Business/w 0 |
[Politician 3 5 37 63
|Family role given 0 o
|pirectly quoted 15 7 68 32
Photographed 4 ] EE] &7
9 :
Journalists
|[Main Story Topics:
|celebrity, Arts & Sport 0 |
Social & Legal 2 3 40| 60
|crime & Viclence [§] o
|science & Health 1 of 100} 0|
|E|:\unam1,l 0| III|
1

Politics & Government 4 20 8D
Total: T 36 [

-
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Demokraatti

MNumber of

% Women

% Men

|People in the news:

|Main Story Topics:

|celebrity, Arts & Sport

Social & Legal

|Crime & Violence

|science & Health

IEl:unnm',l

|Pn|'rtiﬁ & Government

(=Dl = (=0 I [=]

Com =l =0 [=0 18 [=]

|Function in Story:

IPnpuIar Opinion

|Pe-rsu-na| Experience

|E1,IE Witness

|5ubject

|Ea:per1:

Spokesperson

(=1 =1 L] [=1 £=] =]

o 20N Heal B=0 K=] K=]

|0ccupation:

|Mot stated

|calebrity

|[Education, health

(=1 [=1 I=]

|activist, wGO

|Emrernmerlt employee

ISporls

IBusinessﬂaw

|Potitician

[nll BN =0 NN =]

[Family role given

0

|Directy quoted

10

9|

91

Journalists

[ =l =] LN E=0E=0 L=0 [=] [=] [=] [=]

]

Photographed 9 0 O
otal: 13 13 87

IMain 5tory Topics:

|celebrity, Arts & Sport

Social & Legal

|Crime & Violence

|science & Health

IEl:unnm',l

33|

&7

(e Il =0 =1 [=] =]

& DEEERE

Paolitics & Government 0 &0
Total: i3 &7

Pl
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Helsingin Sanomat

Mumber of |Number of |% Women |% Men
Women Men
|People in the news:
|Main Story Topics:
|celebrity, Arts & Sport 0 of
Social & Legal 15 15 50| ol
lcrime & violence 0| o]
|science & Health 1 1 50| ol
|Economy 3 ] 27 73
|Pn|'rtiﬂ & Government 1 2 EE 67
|Function in Story:
|pe not know 1 5| 17 83
|Pnpu|ar Opinion 0| ol
|Personal Experience 2 1 67 33
[Eye Witness 5] ]|
|subject 7 6 54| 46
|[Expert [} 1 o 100|
|spokesperson 10| 13 43| 57
|Dnmpd:inn:
|not stated 0 2 5] 100]
|celebrity 0 o|
|[Education, health 5 o 100| ol
|aciivist, NGO 1 3 25 75
IEavemmerlt employes 0| 4 [ 1009
|sports ol 2 o 100|
|Business/w 1 2 EE] | 67
[Politician 1 4 20| £0|
|Family role given 4 1 a0| 20|
|pirectly quoted 8 17 32 63
Photographed 4 4 S0 i)
0 :

Journalists
|[Main Story Topics:
|celebrity, Arts & Sport 0 | 0 of
Social & Legal 4 2 67 33
|crime & Viclence [§] o
|science & Health 1 of 100} o|
[Economy 0 4 100]

1 1

7

1]
Politics & Government 50| &0
Total: 46 o4
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Hufvudstadsbladet

Mumber of |Number of |% Women |% Men
Women Men

|People in the news:
|Main Story Topics:
|celebrity, Arts & Sport 0 ol
Social & Legal 0| 11 0| 100|
lcrime & violence 2 3 40 0|
|science & Health 1 of 100} o|
IEl:unnm',l 1 of 1004 of
|Pn|mu & Government 3 13 19| g1
|Function in Story:
|pe not know 0 1 % 100|
|Pnpu|ar Opinion 0| |
|Persn-na| Experience 0 III|
[Eye Witness 5] ]|
|subject [ 13 32 68
|[Expert 1 [l 20| 0|
ISpokEﬁperson (1] ) 1] 100|
|Dnmpd:inn:
|not stated 1 3 25 75
|celebrity 0 1 5] 100|
|[Education, health 1 3 25 75
|aciivist, NGO 0 2 % 100|
IEavemmerlt employes 0| 3 [ 100|
|sports ol of
|Business/w 1 2 EE]| &7
[Politician 3 10| 23| 77
|Family role given 2 1 67 33
|pirectly quoted [ 21 22 78
Photographed 3 5| 33 &7

7 3 11
Journalists
|[Main Story Topics:
|celebrity, Arts & Sport 0 |
Social & Legal 1 1 50| so|
|crime & Viclence 2 o 100} ol
|science & Health 1 of 100} o|
[Economy 0 1 100]

3 2

I

1]
Politics & Government &0 40
Total: Ba 36

=]
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litalehti

Mumber of |Number of |% Women |% Men
Women Men
|People in the news:
|Main Story Topics:
|celebrity, Arts & Sport 0 of
Social & Legal 2 12 14] 86
|crime & Violence 3 7 30| 70|
|science & Health 0| of
IEl:unnm',l 1] of
|Pa|'rti-u & Government 1 -] 10 =11 |
|Function in Story:
|Popular Opinion [§] 1 ol 100|
|Personal Experience [1] 1 0| 100|
|Eye Witness 5] 2 o 100|
|5ubject g g| 36 64
|Expert 0 7 5] 100|
Spokesperson 1 5 17 B3
|0ccupation:
|Mot stated 1 4 20 zo|
|celebrity 5] ol
|Education, health 0 o|
|activist, NGO 0 ol
|Emrﬁ'nmerlt employee 0| 4 [ 100]
|sports [§] of
|Business/tzw 0 1] ¥ 100|
|Politician 1 g 11 g9
[Family role given 1 2] 33| &7
|Directy quoted 1 17 3 ET
Photographed 0| 5 0| 100
otal: 6 28 18 g2
Journalists
|Mmain Story Topics:
|celebrity, Arts & Sport 0 of
Social & Legal 5 1 a3 17
|erime & viclence 1 1 50| so|
|science & Health [} ol
IEl:unnm',l (1] I]I
0|

m

Politics & Government 2 [ 100
Total: 4 B0 40



Iita-Sanomat

Mumber of |Number of |% Women |% Men
Women Men

|People in the news:
|Main Story Topics:
|celebrity, Arts & Sport 0 |
Social & Legal 3 13 19| 81
|crime & Violence 5 6 50| |
|science & Health 1 5 17 83
|Economy 0| 1 of 100|
|F‘a|'rti-u & Government 1 2 EE | 67
|Function in Story:
|Papular Opinion 0| |
|Personal Experience 1 4 20| 20|
|E1,IE Witness 0| |
|5ubject 7 10| 41 59
|Expert 0 7 5] 100|
Spokesperson 3 =1 33| &7
|0ccupation:
|Mot stated 0 1 0 100|
|celebrity 1 2 EE] | 67
|Education, health 1 & 14| £6
|activist, NGO 0 1 0 100|
|Emrﬁ'nmerlt employee 2 1 b7 EE]
|sports [§] 1 ol 100|
|Business/tzw 2 1] 67 33
|Politician 0 5| 8 100|
[Family role given [ 2] 67 33
|Directy quoted 3 17 15 5
Photographed 2 7 22 78

otal: 11 27 29 71
Journalists
|Mmain Story Topics:
|celebrity, Arts & Sport 0 of
Social & Legal 4 3 57 43
|erime & viclence 1 of 100} o|
|science & Health 1 1 50| zo|
|Economy 0 1 0 100|
Politics & Government 0| 1 il 100
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Maaseudun Tulevaisuus

Number of

% Women

% Men

|People in the news

|Main Story Topics:

|celebrity, Arts & Sport

Social & Legal

|Crime & Violence

|science & Health

|E|:unnm'|l

= I

|Pal'rtiﬂ & Government

=D LN N (=0 L=] [=]

plwlwlololo

[=]

|F|.lu:|iun in Story:

|Papular Opinion

|Persenal Experience

IE‘|'E Witness

|subject

|E=q:rert

Spokesperson

el =0 B =0 E=] 1]

Mmoo =

|0coupation:

|mot stated

|celebriny

|Education, health

|activist, ne0

IEavemmerlt employee

|5por13

|Business/aw

|Politician

|Fa'r|'|l'gr role given

|pirectly quoted

17|

Journalists

(=0 [N E=1 =0 [=0 =1 I8 (=1 [=1 [=} [=]

L

Photographed 2 i 100
otal: 14 18 82

IMain S5tory Topics:

|celebrity, Arts & Sport

Social & Legal

|Erime & Viclence

|science & Health

50|

50

|E|:unnm'|l

14|

86

Politics & Government 33 &7
Total: 25 75

[l L = =1 [=] =]

[11]

Ul = lojolo
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Turun Sanomat

Mumber of |Number of |% Women |% Men
Women Men
|People in the news:
|Main Story Topics:
|celebrity, Arts & Sport 1] 1 |
Social & Legal 1 of 100| ol
lcrime & violence 1 2 33| 67
|science & Health 2 of 100} ol
|Economy 7 5 58 432
|Pn|mu & Government 0 3 ol 100|
|Function in Story:
|Popular Opinion 3 1 75 25
|Pe-rsu-na| Experience 0| |
|E1,IE Witness 0 o|
|5ubject 2 5 29| 71
[Expert 2 1 &7 EE]
Spokesperson 4 4 50| ] |
|0ccupation:
|Mot stated 2 1 67 33
|calebrity 0 ol
|[Education, health 0 1 0 100|
|activist, wGO 0 ol 0 ol
|Emrernmerlt employee 5 1 a3] 17
|sports o of
|Business/taw 1 3 25 75
|Potitician 0 2 0 100|
[Family role given 1 ]| ]|
|Directy quoted 8 g
4 5
Journalists
|Main Story Topics:
|celebrity, Arts & Sport 0 of
Social & Legal 0| 2 0| 100|
|crime & viclence 0| o
|science & Health 1 o 100} ol
|Economy 2 2 so|
0| 3
7

L)
Paolitics & Government 0 100
Total: 30 70

[FL]
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Vasabladet

Mumber of |Number of |% Women |% Men
Women Men

|People in the news:

|Main Story Topics:

|celebrity, Arts & Sport 0 of

Social & Legal 2 6 25 75

lcrime & violence 0| o]

|science & Health 0| of

|Economy 1 5 17 83

|Pn|'rtiﬁ & Government 4 5 44 56

|Function in Story:

IPnpuIar Opinion 0| |

|Personal Experience 1 1 S0 =o|

|[Eye witness 0 2 0 100|

|5ubject 3 4 43| 57

[Expert [§] 1 ol 100|

Spokesperson 3 a 27 73

|0ccupation:

|Mot stated 0 3 8 100|

|calebrity 0 ol

|[Education, health 0 1 0 100|

|activist, wGO 2 o 100| ol

|Emrernmerlt employes 0 Dl

|sports o of

|Business/taw ol 3 o 100|

|Potitician 3 B EE]| &7

[Family role given [1] ]|

|Directy quoted 5 14 26 74

Photographed 0| 0 ol 0

Journalists

|Main Story Topics:

|celebrity, Arts & Sport 0 of

Social & Legal 1 1 50| so|

|crime & viclence 0| o

|science & Health [§] o

|Economy 1 3 25 75

2 0 0

A

Paolitics & Government 100
Total: 50 &0

[

24



All newspapers

Mumber of |Number of |% Women |% Men
Women Men
|People in the news:
|Main Story Topics:
|celebrity, Arts & Sport [1] 0
Social & Legal 25 72 26 74
|crime & Violence 12 18 40| 60
|science & Health [3 10 a7 63
|Economy 15 34 31 69
|Pa|'rti-u & Government 18 49 27 73
|Function in Story:
|oe not know 1 7 % 100
|Pnpu|ar Opinion 4 6 40 &0
|Personal Experience 5 8 ET 62
[Eye Witness [1] &/ [i] 100
|subject 41 67 38 62
|[Expert 3 31 | 31
|spokesperson 22 53 27 73
|Dnmpd:'mn:
IMot stated 5 17 23] 77
|celebrity 1 3 25 75
|[Education, health 10| 12 45 55
|aciivist, NGO 4 6 40| 60
|Emrernmerlt employee 8 22 27 73
|sports 0 6| ¥ 100
|Business/tzw 5 17 23| 77
[Politician 13 49 21 79
|Family role given 12 & 67 33
|pirectly quoted 43 122 29 71
18

|Main Story Topics:

|celebrity, Arts & Sport 1] 0

Social & Legal 17 14 55 45
lcrime & violence 4 1 20| 20
|science & Health G 2 75 35
[Economy 5 19 21 79
Politics & Government E] 16 36 64
Total: a1 52 aa 56
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As we can see, hewspapers as a medium had 29% women and 71% men in their stories (76 women and 183
men). The situation was most uneven in Demokraatti with only 13% women, and most evamisamnomat
with 50% women. Among the journalists the situation was much more even, with 44% women and 56% men.

A closer analysis of story topics, function and occupation will be given in the conchasiapter.

Radio newscast

On the following pagetables of the different a d i 0 n eesuits il setpresénted.

The tables show the number and percentage of men and women in the news, according to different story topics,
the function of the man or woman in the story and the occupation givennmather woman in the story. They

also show whether or not indamily role has been given (the person tathe described in terms of family
relationship for this cat egoband, daughteh son,riclé.ltssadt out as
enough if it in the story g@. is stated that a person haa children).

The tables also show the number and percentage of men and women as journalists, according to story topics.
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Aktuellt 17 (Radio Vega)

Mumber of |Number of |% Women |% Men
Women Men

|People in the news:

|Main Story Topics:

|celebrity, Arts & Sport 0 1 0) 100]

Social & Legal 5 5 50| 50

lcrime & violence 0| 1 0| 100|

|science & Health 0| of

|Economy 1 4 20| 0|

|Pn|'rtiﬁ & Government 7 8 47 53

|Function in Story:

|Popular Opinion 3 3 50 5o

|Personal Experience 1 of 100} ol

|[Eye witness 0 1 0 100|

|5ubject 4 10| 29| 71

[Expert 1 of 100] of

Spokesperson 4 5 44q] 56,

|0ccupation:

|Mot stated 3 2 &0 ap|

|calebrity 0 1 5] 100|

|[Education, health 2 1 67 33

|activist, wGO 0 1 0 100|

|Emrernmerlt employee 1 2 33| &7

|sports o o]

|Business/taw 1 3 25 75

|Potitician 4 7 35 64

Family role given 0| 0

Journalists

|Main Story Topics:

|celebrity, Arts & Sport 1 1 50| 50|

Social & Legal E] 3 50| |

|crime & violence 1 of 100) of

|5cience & Health 0 ol

|Economy 2 2 50 50|
3 4

Politics & Government 43 57
Total: 10 10 L] L]
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Yle Uutiset (Radio Suomi)

MNumber of
Men

% Women

|People in the news:

|Main Story Topics:

|celebrity, Arts & Sport

Social & Legal

|Crime & Violence

|science & Health

IEl:unnm',l

|Pn|'rtiﬁ & Government

= L0 =1 [=1 %0 =]

Eom TN =1 =1 N =]

g5

g[8

|Function in Story:

IPnpuIar Opinion

|Persur|a| Experience

|E1,IE Witness

|5ubject

|an:rer1:

Spokesperson

(00 TN ST =1 E=] =]

wialslojolo

£

|0ccupation:

|Mot stated

|calebrity

|[Education, health

|activist, wGO

|Emrernmerlt employee

[sports

IBus'lnessflaw

33|

|Potitician

43|

Journalists

(=1 21 =1 I8 C7) =1 (=] K=

Hialmolel=lojolo

Family role given 0 100
otal: 11 42 Lt

IMain S5tory Topics:

|celebrity, Arts & Sport

Social & L_EEB|

|Crime E Violence

|5cience & Health

|E|:unam'|'

0

100

(= =1 [=1 [=1 [T} =]

i

njnjololdlo

Politics & Government 17 B3
Total: 17 13 81

28



MTV Uutiset (Radio Nova)

Number of

MNumber of
Men

% Women

|People in the news:

|Main Story Topics:

|celebrity, Arts & Sport

Social & Legal

100}

|Crime & Violence

|science & Health

IEl:unnm',l

100

|Pn|'rtiﬁ & Government

(=1 =1 [=] (=] [=] [=]

TNl =0 [=N Il =]

100|

|Function in Story:

IPnpuIar Opinion

|Persur|a| Experience

|E1,IE Witness

|5ubject

100]

|an:rer1:

100|

|Spokesp-er5on

(=1 (=0 [=] [=] [=] =]

(=1 =0 1T =1 N=] =]

IDnmpd:'mn:

IMot stated

|celebrity

|[Education, health

100}

|aciivist, NGO

|Emrernmerlt employes

[sports

100

|Business/izw

100]

|Potitician

100|

2 [=] =] [=] [=1 (=} [=] [=] [=] [=]

en =] 0 I e O=0 =0 [N D=0 I=]

|main Story Topics:

|celebrity, Arts & Sport

100]

Social & L_EEE|

100]

=1 1=

|Crime & Violence

|science & Health

IEl:unnm'll

100

ol

[l 2 =1 =1 [Z1 15

75

Politics & Government 0 100 0
Total: [1] 100 o

29



lita-5anomien Uutiset (Radio Rock)

Mumber of |Mumber of |% Women [% Men
Women Men
|People in the news:
|Main Story Topics:
|celebrity, Arts & Sport 1] o]
Social & Legal [§] o
lcrime & violence 0| of
|science & Health 0| ol
IEl:unnm',l (1] ol
|Pn|'rtiﬂ & Government [i] 2 of 100|
|Function in Story:
IPnpuIar Opinion 0| 0]
|Persur|a| Experience 0| Dl
|E1,IE Witness 0 of
|5ubject 5] 1 0l 100]
[Expert [§] 1 ol 100|
Spokesperson 0| (1]}
|0ccupation:
|Mot stated 0 ol
|calebrity 0 of
|[Education, health 0 1 5] 100|
|activist, wGO 0 ol
|Emrernmerlt employes 0 Dl
[sports 0 9|
IBus'lnessflaw 0 of
|Potitician 0 1 0 100|
Family role given 0| 0
Journalists
|Main Story Topics:
|celebrity, Arts & Sport 1] of
Social & Legal [i] 2 0 100|
|crime & violence [1] of
|5cience & Health 0 ol
|E|:unam'|' 0 Dl
[i]

[=]

Politics & Government 1 0 100/
Total: 3 1] 100
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All radio newscasts

IEl:unnm',l

Mumber of |Number of |[% Women [% Men

Women Men
|People in the news
|main Story Topics:
|celebrity, Arts & Sport 0 1 0| 100|
Social & Legal 10 10| 50| so|
|crime & violence 0| 1 0| 100|
|science & Health 0| of
|Economy 3 8 27 73
|Pa|'rtirj & Government 8 17 32 63
[Function in Story:
|Popular Opinion 3 3 50| so|
|Persenal Experience 1 o] 100| o]
|Eye Witness [§] 1 ol 100|
|3ubject 5 18 25 75
[Expert 4 7 36 64
Spokesperson 7 a3 47 53
|0coupation:
|mot stated 3 2 &0 ao|
|celebriny [§] 1 [ 100|
|Education, health 2 3 40| 60|
|activist, na0 3 2 &0)| an|
|Emren1ment employes 2 3 40} E[Il
|sport= 0 1 5] 100|
|Business/iaw 2 6 25 75
|Politician 7 14 a3| &7
Family role given 0| 1 0 100
Journalists
[Main Story Topics:
|celebrity, Arts & Sport 2 1 67 33
Social & Legal 7 12| 37 63
|crime & viclence 1 of 100) of
|science & Health [§] of

3
3

30y
Paolitics & Government 10 37 63
Total: 30 £ 61

r
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As we can see, radio newscasts as a medium had 36% women and 64% men in their stories (21 women and 37
men). The situation was most uneven in-S@nonien Uutiset (on Radio Rock) and MTV Uutiset (on Radio
Nova) with 0% women, and most even in Yle Uutiset (on Radio Suomi) with 42% women.

The dramatic percentages of Radio Rock and Radio Nova are probably to a great extent caused by the shortness
of the rewscasts and the very small amount of stories (three to five), so any conclusions based on their
percentages should be drawn with that kept in mind.

Among the journalists the situation was a little more even, with 39% women and 61% men. With thiat said, i

must be told that in the coding process the anchor was coded for each story he or she appeared in, which means
that if there was a long newscast with many stories and only a male anchor, that newscast may have gotten a
more dramatic number than would leadveen achieved by only counting the journalists in the stories.

A closer analysis of story topics, function and occupation will be given in the conchasiapter.

Television newscasts

On the following pages tables of the differéglevisionnewscat s 6 resul t s wi || be presen

The tables show the number and percentage of men and women in the news, according to different story topics,

the function of the man or woman in the story and the occupation given to the man or woman in the story. They

also show whether or not their family mhas been given (the person bathe described in terms of family
relationship for this <cat egoband, daughteh son,riclé.Itssadt out as a
enough if it in the story e.g. wasattd that a person hado children).

The tables also show the number and percentage of men and women as journalists, according to story topics.
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Yle Uutiset (TV1)

Mumber of |Mumber of |% Women [% Men

Women Men
|People in the news:
|Main Story Topics:
|celebrity, Arts & Sport 0 2 [i 100|
Social & Legal 2 5 FE| 71
|Crime & Violence [i] ]|
|science & Health 0| of
|Economy 0| 2 of 100|
|Pn|'rtiﬁ & Government 2 6 25 75
|Function in Story:
IPnpuIar Opinion 0| 0]
|Personal Experience 1 of 100} ol
|E1,IE Witness 0 of
|5ubject 1 3 25 75
[Expert 1 3 25 75
Spokesperson 1 9 10 ] |
|0ccupation:
|Mot stated 0 ol
|calebrity 0 ol
|[Education, health 0 of
|activist, wGO 0 ol
|Emrernmerlt employee 0| 2 [ 100]
|sports o o]
|Business/taw 1 4 20| 20|
|Potitician 2 g 20 E |
Family role given 1 0 100 0
Journalists
|Main Story Topics:
|celebrity, Arts & Sport 1] 2 0 100|
Social & Legal 1 3 75 75
|crime & violence [1] of
|5cience & Health 0 ol
|Economy 1 4 20 &0

1 5

W

Politics & Government 17 B3
Total: 14 18 82
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Yle Nyheter TV-nytt (Yle Fem)

Mumber of |Number of |% Women |% Men
Women Men
|People in the news:
|Main Story Topics:
|celebrity, Arts & Sport 0 5| 0) 100]
Social & Legal 3 7 30| 70|
lcrime & violence 0| of
|science & Health 0| of
|Economy 0| 1 of 100|
|Pn|'rtiﬁ & Government 3 10| 23 77
|Function in Story:
|pe not know 0 1 % 100|
|Pnpu|ar Opinion 0| (]}
|Personal Experience E] 4 R | 57
[Eye Witness 5] o]
|subject 0 7 5 100|
|[Expert [} 1 ol 100|
|spokesperson 3 10| 23] 77
|Dnmpd:inn:
|not stated 1 2 EE | 67
|celebrity 0 2 5] 100|
|[Education, health 1 3 25 75
|aciivist, NGO 0 1 % 100|
IEmrernmerlt employes 0| 1 [ IDDI
|sports 0 1] 8 100|
|Business/w 0 1 0 100|
[Politician 1 ] 11 &9
Family role give 2 0 100} [
6 23
Joumnalists
|Main Story Topics:
|celebrity, Arts & Sport 0 4 [i 100|
Social & Legal 1 3 25 75
|crime & Violence 0| of
|science & Health 0 o
[Economy [§] 2 of 100|
1 6
15

Pl

Politics & Government 14 i1
Total: 12 123
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