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Introduction

In February, 1994 at the Women Empowering
Communication Conference in Bangkok, Thailand,
Sylvia Spring facilitated a workshop on media -

“monitoring on behalf of MediaWatch, Canada.
During the workshop, the idea for an interna-
tional day of monitoring was born and over 30
women from as many countries indicated such
interest in the project that it was eventually
included in the conference declaration.

" MediaWatch, Canada continued the momen-
tum built in Bangkok by taking up the chal-
lenge of coordinating this ground breaking ini-
tiative — the Global Media Monitoring Project —

- the aims of which were to build solidarity, cre-
ate media awareness and encourage media

" monitoring skills on an international level. '

MediaVWatch contacted hundreds of individuals
and organizations to seek their commitment.in
coordinating the project for their countries.
Over 80 countries agreed to participate. Erin
Research, Inc. was contracted to design the
research, prepare the News Monitoring Guide

write the research report.The guide and cod-
ing instruments were pilot tested in June, 1994
in Argentina, India, Japan and the Netherlands.

The revised News Monitoring Guide and coding
grids were distributed to all the participating

" countries and on January 18, 1995-hundreds of
volunteers around the world monitored their. .
news media — television, radio.and daily news-

Ppapers — for the representation and portrayal -

of women.We consulted with our coordina-

tors regarding the choice of January 18th asan

“‘ordinary” day of monitoring which would not
interfere with any holidays. On January 17,

an earthquake in Kobe, Japan and-an avalanche
in lceland made it dlchult for volunteers in
those countries to partncnpate in the project.

. Josie Marchese,

T "~ Project Manager :
-and research instruments, analyze the data and - j» o ger

The fact that they did carry through with the

monitoring is a te‘;tament to their level of
commitment. '

In the end, 71 couhtries sent back more than

49,000 data records for analysis. The result is )
the following document — a global picture of
‘women in the news in 1995 and a benchmark

for future monitoring.

Our hope is that thls project will Iay the seeds
for future monitoring projects on a local or

regional level as well as foster further global

cooperation. If the time and effort contributed
by the many volunteers around the world is
any indication, we are sure that this important
work will continue.

Meg Hogarth,
Executive Director -
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SECTIONT
Purpose

'

N

It is apparent to any observer that the news « Provide women and others around the world
media portray women and men differently. It is with a tested and refined research instrument
also apparent that the situation is changing.The which they cah apply to their own context in
Global Media Monitoring Project documents the - the future. : '
situation at one point in time, January 8 1995. ’
In so doing it provides quantitative definition to
the role and image of women in the world’s
radio, television and newspapers. Its purpose:is
threefold:

Establish a benchmark which different regions .
of the world can use to see themselves in a
global conitext, and which will serve as a
standard for measuring future change.

The Global Media Monitoring. Project represents
the most extensive survey of the portrayal
- of women in news that has been undertaken t
~ o date. ‘

+ Create a database on the participation and
-portrayal of women in the world’s hews
media: newspapers, radio and television.

GLOBAL MEDIA MONITORING PROJECT, 1995




SECTION 2

|
\
|

H1story of the pI‘OjeCt

February 1994

The plan for an international study of women
in the world’s news media evolved at the
Women Empowering Communication conference
in Bangkok, Thailand, and became a resolution

. of that conference. Canadian representatives

volunteered to take the lead role in imple- -
menting the resolution.

- March - May 1994

MediaWatch approached Erin Researrh Inc. to
design and direct an independent research

study:

» MediaWatch would establish a network of
.volunteer partmpants in countries’ around
the world;

* Erin Research would design a monitoring
system that people-who were not profes- .
sional researchers could effectively imple-

ment, and then analyze the data and prepare

a research report.

june - September 1994

A pilot version of the research instruments

‘was tested by groups in Argentina, India,japan

and The Netherlands.:

MediaWatch continued to engage pariicipants
around the world. :

October 1994

Revisions to the draft research materials
were made on the basis of the pilot test,and a
32-page News Monitoring Guide contalnmg the

. complete instructions and research

instruments was produced. '

GLOBAL MEDIA MONITORING PROJECT, 1995

November 1994

The Guide was distributed by MediaWatch to
participating countries approximately two
months prior to the Global Media Monitoring
Day, January 18 1995.This allowed participants
time to acquaint themselves with the materi-
als, resolve any difficulties, and undertake
translation where necessary. '

- January 18 1995

Global Media Monitoring Day.
January - July 1995

Data, photographs, and other materials

returned by 71 countries were analyzed, and
the report was prepared

September 1995

The final report of the Global Media Monitoring
Project was released at the United Nations
Fourth World Conference on Women, Beijing, -
People’s Republic of China.

MediaWatch approached Erin Research Inc. to
design a methodologically sound research
project and to produce an independent,

- rigorous and objective report of the results.

Erin Research is an internationally recognized
leader in the analysis of social issues in_the
media. The principals, Ms Kasia Seydegart and -

Dr. George Spears, have examined media

portrayal of social roles and political events in’
more than 40 major analyses conducted for
broadcasting networks, regulatory agencies,
and private organizations.




SECTION 3

Method

News Monitoring Guide
The News Monitoring Guide that was provided
to each country set out: S

« Instructions for selectlng a sample of news
programs for codmg,

« Procedures for taping radio and television
programs;

« Procedures for codlng,
"+ Examples of coded news stories.

An outline of these procedures follows.

Sample selection

The sample of news material was selected by

the participants in each country. The News
* Monitoring Guide provided the following guide-
lines:

.+ Select news programs only (not documen- ’
taries, sports programs or entertamment)

-+ Try to code at least two radio programs, '
two television programs, and two newspa-
pers per country. Code the entire radio and
television newscasts, and the main news
page of each newspaper (that is, the first
page in most countries). News stories that
begin on the main news page and continue
“on other pages are coded

i
|
1

" Method of coding

. . . .
All radio and television programs were taped
and later coded.There is a considerable

.-amount of informati{)n to be recorded about

each person and each news story, and record-
ing the information typically requires listening
to or watching the story several times. Coders
were advised to work in pairs or groups to
ensure accuracy, and‘ to re-check their work
when finished.

Each news story is recorded as a sepai'ate
unit. Each journalist and each interviewee who
appears in the story is described on a separate
line of the coding sheet.The numeric codes
and their definitions are described m the News
Monitoring Guide.

The example below shows a news story with
one reporter and two interviewees.The story
is about politics (subject = 11),and it is nation-
al in scope (scope ='2).The journalist is an
anchor (role = I} and is female (gender = I).
The first interviewee is a man (gender = 2)
whose age appears to be between 35 and 49
years (age = 5).The second interviewee is a
woman (gender = I) of age 25 to 34 years
(age = 4).The coding systems used in the
project contained approximately 30 different
variables, of which six are shown here.

- PAGE

in their entirety.

Choose major newscasts
and newspapers — those

informatibn about:

interviewees

with the largest audi-
ences. A ‘

* Keep a balance that is
appropriate for-your .

country between daytime

and evening programs,
national and regional

the news story | journalists

Subject | Scope | Role | Gender | Gender | Age
Journalist ¥ 2 l I
Ist Interviewee 2 5
2nd Interviewee | 4

newscasts, and programs
by private and public or
government broadcasters.

1995

GLOBAL MEDIA MONITORING PROJECT,
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~ The purpose of

weighting is simply.
to represent each
~country in

proportion to. the -

size of its
population, rather
than in proportion
to the amount of

datqit contributed.

Reporting of results

Accuracy

With so many people involved in assembllng
the data, the translation into dozens of lan-

- guages, etc,, there is an opportunity for incon-

sistencies in the data to arise.As well, the vol-

- unteers in thisproject did not enjoy the
opportunity that researchers in most media
analyses have to communicate W|th others and-

resolve problems

Because of the unusual challenges assoqated

- with a global research project, the codmg

sheets were carefully examined to identify
possible errors or inconsistencies. In general,
the great majority of material seems to be

_carefully and correctly coded.

It is apparent from examining a coding sheet
whether the basic principles of codmg have
been followed. Each separate news story must
be accompanied by subject and scope-of-story
codes; a data record describing a journalist

* cannot include information designating an

interviewee, and so on.“Structural” errors
such as this type indicate that coding was not-
carried out in the intended manner; when
apparent errors of this nature occurred, the .
data were excluded from the analysis.

‘ Any lack of unde'rstanding of the coding sys-.

tem could also result in impossible or unlikely
combinations of codes; for example, people in
professional occupations under the age of 12
years. Data were checked for such-unlikely
combinations, and the incidence was well
under one half of one percent of all codes.

A positive indication that work was done cor-
rectly is that out-of range codes were minimal,
i.e., participants used only the codes appropri-
ate for the variable in question.

In sum, less than one-half of one percent of
the data returned was considered question-
able and omitted from the analysis.

Results are described in three ways:
* For the global sample as a whole;

» By ten regions of the world (East Asia, South
Asia, Africa, Middle East, Eastern Europe,
Western Europe, North America, Central

GLOBAL MEDIA MONITORING PROJECT, 1995

America and the Carlbbean South Amerlca
South Pacific); ' :

* By each of three news media: newspapers
radio, and television.

Results are not presented for individual
countries.While national results-would be

- interesting, the number of news stories,

journalists, and interviewees from many
countries is relatively small, and results based
on these samples may not be truly representa

tive of the country’s media. Presenting results

by region ensures more widely-based and
therefore more representative results.

Welghtmg

Ideally, each country would provide datain
proportion to its size — larger countries more
data, smaller countries less. In fact, some lar:ge_'
countries provided little data and some small-
er countries a great deal.

The data are weighted in order to correct
this. The purpose of weighting is simply to rep-
resent each country in proportion to the size
of its population, rather than in proportion to
the amount of data it contributed. This allows
a more realistic assessment of the global situa-

_ tion.

Data from countries that provided little infor-
mation in proportion to their size are given
larger weights, greater than 1.0, and data from
countries that contributed a great deal of
information in proportion to their size are
given weights less than |.0. Extremely large or
srnall weights can cause problems, large
weights because they may multiply a small

- sample of data that is not truly representative

of the country in question, small weights
because they minimize the contribution of
groups that have worked hard to make the
project a success. Accordingly, the maximum
weight assigned was 4 and the minimum 0.25.
For the majority of countries participating, the
calculated weights fell between 0.25 and 4.0,
so that no arbitrary cap was required. -

Weights were éalcu_lated separately for news-

paper, radio, and television samples. Weights
are calculated so that the total weighted
number of cases is equal to the unweighted

bt
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"number of cases. Countries that did not’
participate in the project were excluded from
the calculation of weights.

Weighting has very little effect.on the major
results of the study. For example, the overall
proportion of female interviewees is 17
percent in the weighted data, and 18 percent
in the unweighted data. The difference reflects
the fact that some countries in which there
was a relatively large proportion of female
interviewees contributed more data than

- other countries with fewer female
mterwewees

Weights were calculated for each country
participating in the study, rather than for
regions.When results are presented by regions
of the world, the weighting may not accurately
reflect the population of that region.When a
large proportion of the countries in a region
participated in the survey (e.g., North-America
and Western Europe), there is a relatively large
amount of material from that region.When a .
small proportion of the countries in a region
participated (e.g., Eastern Europe and Africa),
the amount of material from these reglons is
smaller. '

- Limitations of the sample

While the sample of news material represent-
ed in this survey is very large, representing

more than 15,000 news stories from 71 coun- -

- tries, it has several limitations that should be
kept in mind when considering the results.

Because the sample relied on volunteer
efforts, various countries produced differing
“amounts of data. Weighting corrects this in
part, but because of the constraints mentioned
earlier, weighting does not fully compensate
for the exceptionally large or exceptionally
small amounts of data received from some

"PAGE -

countries.The most obvnous gap in the data is
the People’s Repubhc of China, which is only
represented by a token amount of data despite
having one-fifth of 1::he world’s population.

The sample does contain similar.amounts of
material from newspapers, radio and televi-

_ sion, however the balance among these media

is not identical in each region of the world.
The North American sample, for example,
contains a relatively high proportion of televi-
sion data (47 percent of stories are from tele-
vision) while the South Asian sample contains
an equally high proportlon of radio stories, 47
percent. Because women are represented dif-
ferentially in varloqs media (e.g.,there are

fewer women in néwsp‘apers than on televi-

sion), certain results may differ from those
obtained in an |deal sample.

Finally, an exact error of measurement cannot
be readily established for the data. In content
analysis, this is’ usually calculated by means of a -
reliability test, in which different people code
the same material. By comparing the two cod--
ings, a margin of error can be calculated.
Logistical constraints of time, money, language
and distance prevented formal reliability test-
mg in this project. While the data appear to be

“clean” — indeed the data appear of compara-
ble accuracy to data produced by trained and
experienced researchers — there is necessarily
some small error of measurement associated
with the results. i '

Despite these
limitations, this
survey remains

the most extensive

global research

of gender in

news media -
‘available today.

Despite these I|m|1tat|ons this survey remains
‘the most extenswe global research of gender

in news media available today. While an ideally
constructed sample might produce results that
depart in fine detail from the present study, it
would not likely differ in its overall findings and
conclusions.

GLOBAL MEDIA MONITORING PROJECT.. 1995
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SECTION 4

Database

Seventy-one countries returned coded data from one,
two, or three news media.Table | shows the number of
coded data records returned by each country. Some data
records contain information about news stories, (e.g.,
they describe the subject of the story), some records
contain information about people in the story, (they

_describe journalists or interviewees), and some records

contain both.The 49,000 data records represent infor-

" mation on more than 40,000 journalists and interviewees

who appeared in more than 15,000 news stories.

The country, totals in Table | represent the raw,
unweighted number of data records returned. The results

reported in followmg sections are weighted to give each

country a status that more closely reflects the size of its
population. For example, South Korea contributed slight-
ly more data than its population warrants, and so its
1,473 actual records are weighted by 0.77 to produce

the 1,178 records that appear in reported results. Ghana

contributed one-half of the data that its population dic-
tates, and so its 270 actual records are weighted by 2.0
to produce 540 records for analysis. Data from certain
countries such as Mexico and Argentina are almost
unchanged by weighting, as the proportions of data they
contributed are near the proportlons of the population

_ in those countries. .

The global sample represents. all of the world s major
population centres with the notable exception of The

- People’s Republic of China.

* Records is the total number of data records submitted by the

~_country. A data record describes a news story, or 2 ]ournahst/mter

viewee, or both.

GLOBAL MEDIA MONITORING PROJECT,

|. Data returned by
~ participating countries

1995

Country Newspaper| Radio | TV | Records*
 Asia - |
Hong Kong . v v v
- Indonesia v | v v
Japan | 4 v |V
‘ Korea v v
~ Malaysia v v |V
-People’; Republic
~ of China ¥V
Philippines v
- Singapore v v 4
Taiwan | v 4
- Thailand v vV |V
~ South Asia
India v v |V
N'epall ; v
Pakistan v v
Sri Lanka v |v |V
Africa
Botswana v |V
Cameroon = ¢ |/ 4
Ghana v v 4
Maﬁr;itius 4 |
Nigeria v vV |V
Senegal 2 A
South Africa v |v |V
Sudan v v Vv
" Tanzania v 4 v
 Uganda v |V
Zambia. ‘ v v
Zimb'abwg v v v
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Radio

Country NeWspaper. TV |Records*
Middle East , |
Israel 4 v |V 927
Lebanon v v |V {35 -
Turkey v v |V 461
Eastern Europe
Bulgaria v 18
Croatia v 38
Czech Republic v o
Hungary v v | v 406
Lithuania vV 59
Romania v | v | v | 1009
Russia N'% , v 205
Slovak Republic ¢ | v | v | 227
Slovenia - v | v 287
Western Europe
- Austria v v |V I5
Belgium v v |V 446
England v v |V 735
 Finland v |V | v | 65
France v ‘ 4 412
Germany 4 v | vV | 2488
Iceland 4 v v 216
Ireland 4 4 o 406
ltaly v | v v |20
Netherlands v l/ 4 837
Spain v |v | v | 142
‘Switzerland v v 567

| Radio

GLOBAL MEDIA MONITORING PROJECT, 1995 .

3

Country Newspaper TV |Records*
. North América - |
 Canada v v v | 4175

US.A. vV |V v | 10,727

Central America, | |

-Caribbean A

Barbados v | v 183

Guatemala v |v v | 25

Jamaica [v |v ] 34

Mexico - v 404

St.Lucia v o lv v | 13

Trinidad v |v |v | 4B

South America -

Argefntina' v |v |V 857

Bolivia v |v |v | 37

Brazil v |v v | 14

Chile v v v | 2!

Ecuador v (v v ]| 28
, Paraf;uay | v | v |V ‘. 732

Peru? v v v 754

Uruéuay R4 v (v | 154

‘South Pacific | |

Australia - v |v v | 2477

Fiji v v (v | 234

NewZeaand ¢ | v |V | 325

Vanuiatu v |V 3

Western Samoea ¢/ | v/ 4 69

Total data records 49,152

GLOBAL MEDIA MONITORING PROJECT, 1995
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Three
news media:
Newspapers,
radio and
_television
The sample contains
more than 15,000
news stories and
more than 40,000
people. It is relatively
evenly divided among
the three news
media, although the

largest proportion of

both stories and .
people, by a small-
margin, is from
television.

Regional
differences

Regions of the
world differ
substantially in
the proportion -
of stories that are
local, national,

and intérnational
in-scope.

GLOBAL MEDIA MONITORING PROJECT 1995

. Proporﬂon of news stories and |ourna||stsl
interviewees in each news medium

‘newspapers. dio

television

GLOBAL MEDIA MONITORING PROJECT, l995

2 Regional dlfferen;es in the scope

of news storles
100%

90% : : —

80%

70% —t

60% : — -

50%

40% |

30% |

20% |-
10%

0%

W, Europe E. Europe -

N. America

Central America Africa
S. America South Asia South Pacific - ) Asia Middle East
B Local B  National International

1995
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- The amount of local versus other news in a issues, health, and so on).The ten regions are
3 region does not gredtly affect the types of quite similar in thejr emphasis on the two -
; ‘news stories that appear. Stories can be types of news, with an average 79 percent of
‘ divided into the traditional “core” news topics - stories being traditional core news and 21
(politics, economics, crime, wars, and so on), percent being other topics.

and “other” stories (entertainment, social

o P
GLOBAL MEDIA MONITORING PROJECT; 1995 . |

3. Regional differences in the scope
of news stor_ies |

Middle East

. Eastern Europe

GLOBAL MEDIA MONITORING PROJECT, 1995
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‘The presence

SECTION 5

‘The past 30 to 40 years have seen a steady
“increase in the number of female ]ournallsts

and a slow, uncertain mcrease in the propor-
tion of women who are interviewed in news
stories. Chart 4 shows the stage that these
trends have reached in 1995 on'the global
scale. - S §

: “Journahsts includes reporters, news
announcers, and newspaper photographers

“Interviewees” are all people who speak on
radio and television programs, as well as peo-
ple who are mentloned or quoted in newspa—
per stories.

Women comprise 43 percent of journalists,
and at least in some regions of the world, are
nearing parity with men. On the other hand,
women comprise only 17 percent of intervie-
wees; parity with-men is a distant prospect in
any region of the world. News is more often
being presented by women, but it is still very
rarely about women. :

The presence of women dnffers in the three
news media, across the ter reglons of the

of women in news

sections.

_Pakistan reports 37 percent female journalists:

>Where India has the largest number of female
“journalists, it has among the smallest propor

world, and in the different types of news
stories. Details are described in following

Presence of women in
different regions

The most striking result among journalists is in]
South Asia,-where 68 percent of journalists are
female. In fact, this result is most indicative o
India, with 71 percent female journalists.

and Sri Lanka 52 percent female journalists.
India is the only country in the study in whlchf
women form a solid majority of journalists.! _
Women are a majority of journalists on India
radio and television — a slight majority on
national radio and television news programs,
and a substantial majority on local radio and
television news. In newspapers, India is similar.
to other countries in that a ma]orlty of jour-
nahsts are male. '

tions of female interviewees, 10 percent.

4. Overall presence of women and men in

RV SR P

GLOBAL MEDIA MONITORING PROJECT, 1995 g

newspapers, radio, and television

men

Journalists

EDIA MONIT

men

83%

women

43% .

RING PROJECT,

Interviewees

1995

. Excluding India frorﬁ}
the global picture

of both journalists

and interviewees. i

The global averages |
. without India are

36 percent female

journalists and

|9 percent female

women . o :
Interviewees.

7%

I Singapore, Tanzania,
New Zealand and i
Zimbabwe show a similar” §
trend, however the sampléj
.of data from these countrie]
are relatively small, and  §
the results may not be
representative.
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' ) B o GLOBAL MEDIA HONITORING PROJECT, 1995
2. Gender of journalists and interviewees by!region ' |
| | . | ~ Journalists ~ Interviewees
Region % Female | % Male Base %Female | %Male | Base
Asia | 3 64 | 2167 | 14 | 86 | 3319
South Asia o 68 R 33 3| e | sus
Africa R 68 | 98 2| 8| 1597 B
‘Middle East 43 57| ey 14 | 86 998 1
*Eastern Europe 37 63 701 15 85 | 1018
WesternEurope - 37 | 63 | 2608 | 16 | 84 | 4987
North America 38 62 2,762 7 72 4,056
Central America, Caribbean 29 71 44 2 79 569
South America . 31 69 | LTI7 : | 05 |88 3,054
South Pacific 8 550 33 | - 20 80 418
Total - 3 , 57 15,460 - 17 83 | 25234
Presence of women in Newspapers have the Iowe.st proport_ibn of
different news media = female journalists in 7 of the 10 regions, all o
o _except Central and South America and the South
Among journalists, fewer women tend to be - Pacific, where in each case, radio has

found in newspapers than on radio or television.  the fewest female journalists.

’ C‘;LOBALVMEDIAEMONITORING PROJECT, 1995 |
3. Gender of jeurnalists and interviewees in three media
Journalists ~ Interviewees
Media %Female |%Male | Base |%Female |%Male | Base
Newspapers 25 75 | 1757 | 6 | 84 11,763
Radio 48 52 | 532 5 | 8 | 5460
Television - 43 57 8,381 21 79 8,012
Total 43 57 115459 | 17 . 83 | 23235
Newspaper photographers . an individué.l.'Of the 340 credits where the
The gender. of newspaper photographers was  gender of the photographer was apparent, 34
coded, whenever this information was avail- or 10 percent referred to women.This sample
able. News service photos and photos from. is too small to provide a useful regional break-

certain other sources may not be credited to-  down.

GLOBAL MEDIA MONITORING ‘PR-O]ECT, 11995
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'SECTION 6

Scope of story

Local news is of interest to people in a single

“community or region within a country, for
example, a city election. National news affects

the country as a whole, and mternatuonal/

- foreign news has lmphcatlons beyond the

country.

There has been a tendency in the past for
‘women to be portrayed most often in local

news, less often in national and for'elgn news.
This has been true of both reporters and -
interviewees.

The global survey shows that there is no
meaningful difference between female and

male reportersin this regard: women and men

participate to almost the same extent.in
reporting local, national, and international "
news. ' :

There is a difference among interviewees:
women appear more often in local news, men
appear more often in national news.This result:
derives, at least in part, from the media’s .
extensive coverage of politics, which, in most
countries, is dominated by men.

Scope of story by region
Table 4 presents the proportions of women
and men who appear as journalists and inter-
viewees in local, national and international
riews for each of the ten regions.

5. Percentage of peopl.e who appear in local |
natlonal and mternatlonal stories . ]

.. International 29%

‘Local 36%

International 30%

Local 33%

International 28%

Local 38%

» International 29%

Local 29%

MEDIA MO

National 35% .
: National 37%
"‘_"'Nat';onal 34%
———National 42%

NITORING PROJECT, 1995 -

. GLOBAL MEDIA MONITORING' PROJECT 1995‘ F

Female Journalists
Male Journalists
Female Interviewees

Male Interviewees
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4. Gender in local, national and intern‘ational stories, by region

Percent of WomenE' - Percent of Men
/9%,,. /9%;.,
< 4":}0 o%o_ e ' %e;é _%66 &
~ Region Role Y % '09/5 % % % % A
Asia Journalists 27 38 35 770 28 4 28 135 §

Interviewees | 38 40 22 47 N 47 31 287 |

South Asia Journalists 39 37 23 218 403333 1,039

‘ Interviewees | 35 35 31 693 30 45 25 449
 Africa Journalists B3 4 29 23 49 2 el
B Interviewees | 21 42 37 338 26 47 B8 LIS

Middle East Journalists 13 55 32 274 20 42 57 36l

| | Interviewees 7 67 2 137 14 57 29 845

Eastern Europe | Journalists | 18 4 4I 260 1 4 45 432

Interviewees 6 54 30 146 7 s8 35 8%

Western Europe | Journalists 20 35 45 97 16 38 46 Lel7

- Interviewees | 23 33 44 769 13 43 44 404]

North America | Journalists 5425 21 103 5030 19 1617

’ Interviewees 53 27 20l 1,093 52 29 I8 2,880

Central America | Journalists 24 38 38 123 33 31 36 298

o Intérviewees . 25 40  34 21 - 23 44 34 442
South America Journaiists 58 8 I5 529 . 52 30 18 172

| Interviewees | 61 20 18 458 49 33 18 2584

South Pacific Journalists 22 41 37 134 25 29 46 165

| interviewees | 34 30 37 . 80 2 34 39 36

Total Journalists 36 35 29 6501 33 37 30 876

Interviewees | 38 34 28 4309 29 4 29 2058

GLOBAL MEDIA MONITORING PROJECT, 1995
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asters/accidents (20 percent of female inter-
viewees) and on crime (I7 percent of female
interviewees).

Subject of news story “

'Female-and male interviewees tend to be con- .
centrated in stories on different news topics. |
The largest. proportion of male interviewees, E :
29 percent, appear in stories on politics and ’
~ " government, while the largest proportion of
female interviewees appears in stories on dis-

The Kobe earthquake was the central story in
the world’s media on January 18, 1995, the day
that monitoring took place. This event was, of
course, unantlupated and the coding system
: does not allow precise
identification of sto-

_ ‘GLOBAL MEDlA MONlTORlNG PROJECT, |995 ries that cover ther
] quake. It is possible,’
5 Distribution of women and men however. to identify
across subject areas - " stories about acci-
. L ~ dents/disasters that
journallsts rlgnterwewees occur outside one’s
P o L s _ o | o own country. This cat-
Subject - % Female | % Male % Female % Male egory includes disas- -
o [ - ters other than Kobe,
Politics, government 20 I8 o H 29 B for example,an ’
Disasters, accidents = - 16 20 ’ 20 14 § avalanchein lceland
L N ‘ @ that occurred the
Crime, legal stories 10 12 712 § same day. (In the
Economy, business 10 y 5 10 J] - Japanese data, of
. ' v ' - J course the Kobe
Arts, entertainment 9 3 8 4 “quake is identified
Social issues ) 6 4 8 4 ‘ under the category of
. _ : : “accidents/ disasters
Sports 4 7 6 6 within one’s own
Health, medicine 4 4 7 3 . country”)
War, terrorism 3 4 2 4 Removing this group
. . : of stories, mainly
Labour issues, strikes 2 3 2 2 “dealing with the Kobe
.Religious issues 2 2 2. 2 earthquake, drops the -
' o : " accident/disaster cat-
National defence, treaties etc. | 2 2 2 egory from second
Environment 2 2 | 1 - place.in the list of
h ‘ ~ subjects to fourth
\ Science 2 | 2 | place. This ranking of
Housing 1 | | | accidents/disasters’
L . : would be more
Human nght; L | | I characteristic of a
‘Riots, demonstrations o | 3 | “typical”.news day.
International crises, UN l I l I
Other topics 6 4 4 3
Total 100 100 100 100
Base 6,592 8,843 4,378 20,822
‘ !

1995

GLOBAL MEDIA MONITORING PROJECT,




PAGE

Table 6 shows the relative proportion of - interviewees. Ordering results according to
women and men within each subject area. For  the participation of female journalists would
example, in stories about politics and lead to a rather different hierarchy of results.
government, 7 percent of interviewees are - This indicates that there is not a strong

. female and 93 percent are male. - relationship b'etwefeen the types of stories that

women cover as journalists and the types of
stories in which women appear as
interviewees.

~ Results are ordered beginning with stories .
having the greatest number of female

GLOBAL MEDIA MONITORING PROJECT I995

6. Proportlon of women and men
in each subject area

Journalists Interviewees

Subject - %Female % Male % Female % Male -
Health, medicine -39 6l o33 67
Social issues 55 45 33 e
Arts,'entertain’nﬁent 67 - 33 -3l 69
Housing | 38 62 0w T
Disasters,accidents 38 62 ou 76
Crime,legal stories 40 60 : :, "22 - 78

Science . b4 36 | n 78
Human rights R : 20 80
Religiods issues 47 53 | 19 sl
Riots, demonstrations 47 53 18 82
Sos 19 T | 18 &
Environment e s | 16 84
 Labour issues, strikes 7 63 16 84
_ National defence, treaties, etc. 33 - 67 13 87
International crises, UN ~ 32 68 12 88
War,‘terrorism | R 38 62 L 0 90
o ‘Econo'my,'bus.iness 40 40 - 9 9l
i Politics, government 44 56 T 93

" Other sl 4 | o 78
© Totalpercent 8 57 78
© Base o es o se | 4378 2082

GLOBAL MEDIA MONITORING PROJECT, 1995 "
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Coverage of traditional (
“core’” news ' ;l
News stories can be divided into a group of E
core news subjects and a group of other, lessé
central subjects. Approximately three-quarters
of news stories are core news, one quarter of
stories are other news: '

Core subjects

* Crime, legal stories

* Disasters, accidents

« Economy, business

* International crises, refugee situations
* Labour issues, strikes

* National defence, arms treaties

* Politics, government

P

* Rjots, demonstrations
* Sports
* War, terrorism

Other subjects

* Arts, entertainment

* Environment, pollution
* Health, medicine

* Housing

* Human rights

.+ Science

« Social issues, e.g., education

The question is whether female reporters and
female interviewees are more associated with

“one type of news than the other. On a global

level this is indeed the case, (although some
regions depart from the global pattern)..
Among journalists, almost

GLOBAL MEDIA MONITORIP;JG PROJECT, 1995

6. Core news, other news, and gender

Other journalists

GLOBAL MEDIA MONITORING PROJECT, 1995

& Other interviewees

Core interviewees

equal numbers of women

~ and men cover other
stories (53 percent of
the journalists in other
stories are female), but
more men than women
cover core stories (39
percent of the journalists
in core stories are
female).

Among interviewees,
women are almost twice
as likely to appear in
other news stories as in
core stories. '

Note: Among journalists,
there are significant gender
differences in the coverage
of core and other stories in
_ four regions: South Asia,
Africa, the Middle East, and
Western Europe. Among
. interviewees, significant dif-
_ferences occur in seven
regions: South Asia, Africa,
Eastern and Western
Europe, North, Central and
South America.
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SECTION 7

- Issues of concern to WOIIlLIl

The subject of a story does not indicate -
whether that story discusses issues of particu-
lar concern to women. A story on health, for
example, may or may not present a woman s -
* perspective.

In an effort to learn what prominence is given

" to issues of concern to women by the world’s
media, a set of ten such issues was defined, and
participants indicated whether each of these
issues was present or absent in each news _
story.

Overall, |1 percent of
-‘news stories present

Differences among news media
There is a small difference in the number of
stories on women’s issues carried in the three
media, Newspapers had the largest proportion
of these stories, 15 percent, followed by radio,
10 percent and televisﬁon 9 percent.

Reglonal d|fferences

Three regions, North Amerlca Africa and the
Middle East report covpsnderably more stories

* on women’s issues than other areas.

PAGE
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concern to women.

women’s issues. It is diffi- GLOBAL MEDIA MONITORING PROJECT, 1995
cult to say what the figure .
ough to be. A story that - 1. Issues of mterest and concern to women
contains no issues of par-
ticular interest to women Percent of stories in which women’s issues are:
is not necessarily a“men’s . — —
Story” — most news sto- Issue,_ Present Not present
ries are probably of gen- Changing roles of women 3 97
eral interest, for example S i ,
the results of an election, Violence against women, harassmeng 3 97
a scientific discovery, or a Portrayal of women in the media ' 2 98
change in interest rates. , | ,'
' " Women'’s wages, workmg condltlons 2 - 98
B Women’s health , 2 98
Educatlon and training for s women - : - l 99
| Birth control | 99
Child care | 99
Minority women ’ | 99
“Women with disabilities <l 99
Other issues of concern to women o 2 98
Note: Some stories : - : - —
discuss several issues of Total: Stories with any issue of concern to women I

89

The total of 11 percent is
-therefore less than the

sum of the individual
~issues.

Base: IS.53_0 stories

GLOBAL MEDIA MONITORING PR

OJECT,
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One issue sets North American media apart
from the rest, and that is “Violence against

- women.” Ten percent of all news stories in tt
North American sample contained reference

ne
1S

to violence against women.The U.S. murder
trial of O.}. Simpson certainly contributed to
" this total, though it is not possible to deter-
rine how much of the ten percent this sensa-

tionalized trial represents. Aside from violence .

"against women, the most prominent issue in'
the North American media was “VWomen’s.

stories..

- health”; this was the topic of 3.3 percent of

_In African media, four issues received promi-

cent,“Women’s health ” in 6 percent,and
“Child care” in 5 percent. '

GLOBAL MEDIA MONITORING PROJECT’, 1995

8. Stories containing issues of concern
 to women, by region

Percent of stories in which women’s issues are:

Region Present | Not present
North America . - 20 80
Africa 16 84
 Middle East 6 84
Central America, Caribbéan I 89
South Pacific T 90
Westerh Europe 9 9l
Asia 8 92
South Asia 8 92
Fastern Europe 8 92
South America 6 94
Total I 89

Base: 15,530 news stories

nent treatment. “Changing roles of women”
was discussed in 6 percent of stories,
“Education and training for women” in 6 per-

In Middle Eastern média,“Changing roles of
women” was discussed in 6 percent of stories
“The role of women in the media” in 9

percent, and “Women’s wages and working = -
conditions” in 7 percent of stories.

GLOBAL MEDIA MONITORING PROJECT, 1995




Twenty-nine percent of female interviewees
“are victims of accidents, crimes or other.
vents. Only: 10 percent of male interviewees
re victims. .

his may give rise to the i 1mpressnon that the
media play on female victims, or that they “vic-
imize” women.The results of this survey -

f they seem numerous, it is because women
who are not victims are under-represented to

jictims.

f women and men are equally likely to

ecome victims, then media reports should
ortray equal numbers of female and male vic-
ims. It may be that men

emand a very different conclusion: there are,
f anything, too few female victims in the news.’

n even greater degree than women who are

PAGE

explanation — are men really victims so much

“moré often than women, or do the media find

the type of events ingwhich men happen to be
involved more newsworthy than those in
which women are mvolved’A defnmve
answer to this questlon requires more detailed
information than is available in this survey. The
phenomenon, howev'iger, appears universal, in

_that women are a minority of victims in all ten

regions of the world.f

If women appear over—represented as victims,
it is only because they are under-represented
even more severely in other areas of media
coverage.Women account for 38 percent of
victims, but only 14 percent of all other inter-
viewees. '

xperience more accidents
s a result of working in
ertain high-risk occupa-
ions, or because in some
ountries they spend more
time than women driving
utomobiles, and so on. If
0,2 slight majority: of vic-
ms may be men.

6%

7%

€ men. Among victims |
accidents and disasters;

mafOr‘t)’ of men calls for an

| 6%-\

GLOBAL MEDIA MONITORING PROJECT 1995

‘7. Proportion of female and male
interviewees who are victims

71%
women
accident crime | other  nota victim

19

g
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9. Victims of accident, crime, and other events

Gender of mterwewee

Men

Type of victim Women
Accident, disaster A ‘
Number of victims 717 142
Percent 39 6l
Crime 259 326
_ 44 54
Other events, e.g., :
political oppression 288 624
. . Y. - 68
Victims of all kinds 1,264 2,092
- - 38 62
Not victims 3118 | 18761
14

18

Victims in 10 regions
The earthquake in Kobe, Japan on

January 17,1995 dominated news

on the day of monitoring. Because

- of its prominence in media cover-

age,Table 10 presents regional
results on people portrayed as vic-

~ tims twice, first for all news and

second with coverage of the earth-
quake excluded.

: Whi-le pictures of the earthquvake

filled newspapers and television

~ reports, the number of victims who
- .were interviewed was relatively

small. Many of the interviewees. -
were rescue workers and off cials,
rather than victims.

In most regions, earthquake
coverage has a small but noticeable

- effect on the number of women
- portrayed as victims; there are

more female
victims when

GLOBAL MEDIA MONITORING PROJECT,

10. Proportlon of interviewees who arP portrayed as

GLOBAL, MI-DIA MONITORING PROJECT 1995

“the earthquake

1995

coverage is
victims in ten regions i“;'”d_etd_tha"
| when }
, All news Earthqua_ke excluded ‘ excelu d'e:
Region % of Women %ofMen | %ofWomen | % of Men - Earthquake
- : : “ coverage has
Asia - o v 59 15 43 10 almost no
South Asia - 12 5 I 4 | cffecton thef
' : “ . . roportion o
Africa 27 16 2% 6 PoPeene
Middle East 26 I 21 Il |§ portrayedas
. ' victims, except
Eastern Europe : 18 | 4 18 4 iin Asia, where
Western Europe 30 9 22 7 the proportion
o : increases from
North America : 26 9 24 8 W 10 percent
Central America, Caribbean 24 I 24 9 | Vithquake
_ : stories
South America 28 al 23 - 10 excluded to
. South Pacific 28 I 19 4 _\Ifjtﬁeer:ftr;\t'- A
Total percent 29 10 22 8 quake stories
' included.
Base 4,381 20,853 3807 18,913




:




I




 PAGE

21

SECTION9
- Praise and accusations

Do the media mete out accusations and praise

differently to women and men? There is little
difference in the overall proportions of female
and male interviewees who receive either
praise or blame. Eight percent of women and
nine percent of men in the sample were
accused of wrong, while nine percent of
women and seven percent of men were
praised. - ‘

- These patterns of praise and blame for women
and men are highly consistent across levels
of age, different oecupations, and regions of _ :
the world. ' : GLOBAL MEDIA MONITORING PROJECT, 1995

Leaving gender aside, people in some occu-
pational groups are more often praised or

I 1. Interviewees accused of wrongdoing
. blamed than people in other groups.The ‘ ’

) I : gt ‘o 0, ‘
range is shown below. It is interesting to ‘ Type of accus;atmn % of Women % of Men
note that the three largest and most influ- | Against the government 3 5

_ ential occupational groups — government - T ‘ ) -
spokespersons, politicians and professionals Other accusations R 5
~—receive the least evaluative coverage.- " Not accused of wrong | 92 C 90
~ Total | | L 00 | 100

Base o | 4,381 120,853

GLOBAL MEDIA MONITORING PROJECT, I995 ‘

12. Interviewees receiving praise

t , - Type of praise % of Women' % of Men‘ i
ol Praised BN 7
Not praised‘ S 8l : 93
Tl T 0 | 100
CBase a4y | 208

GLOBAL MEDIA MONITORING PROJECT, 1995
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., | " GLOBAL MEDIA MONITORING PROJECT, 1995
. . . [. . . . . o
I3. Praise and blame in occupational groups

" Percent of interviewees who are:

Occupation _ Praised Blamed ‘| Neither Base
Crimimal o | 77 23 | 300
. - Unemployed, homeless : 3 39 | 58 | 36
VCelebrvity, artist, entertainer * é29 9 62 872
 Athlete 4 4 | 1075
_Religious leader - |9 | 75 47
%‘ o : Police, military 6 17 | 77 | 910
- Trades person 8 4 | 78 | 503
Student 7 401 | M
Other | 8 13 - 79 461
Retired, pensioner 9 0| 8l 150
Office, retail 2 5 | 83 345
Homemaker 6 I 83 309 |
No occupation stated 3 ' 86 3,024
Judge, court official 8 5| 87 | 53
Professional: executive, lawyér etc. 7 6 87 . 4281
Politician o 4 8 | 88 | 8888
Government spokesperson 2 7 91| 2,629
Total 7 9 84 125234
]
: '  Note: 0.3 percent of interviewees were both praisediand blamed. They are included with those blamed in this table.
§ .

GLOBAL MEDIA MONITORING PROJECT, 1995
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SECTION10

Occupation

The occupations of Women and men in the government and politics accords with experi--
news differ in two very striking ways: - ence, but why s NO occupation specified for -
- such a high Proportion of women?

* Politicians and government spokespersons Approximately half

account for |9 percent of women and 5]
percent of men:; ‘

-* People whose Occupation is unspecified - victim’s occupation may be unknown or may -

account for 28 percent of women and 9 not be relevant to the news story. Because
percent of men, - . Women appear in the news as victims more

frequently than men,éthey are more frequently

Th? large propertiqn of men involved in N portrayed with no specified occupation.

e

—

| 8. Number of in_terviewees'inthr’ee
| .occupationalgroups -

GLOBAL MEDIA MONITORING PROJECT, 1995

3 - o B

f o Based on 20,843 interviewees
o '

|

51% , arli
, 9% Based on 4,381§ interviewees :

19%

. 40°o - 53% ?
Men - ‘ Womeni.

politicia’ns all other Occupations no specific OcCcupation
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14. Distribution of female

and male interviewees
across occupations

Occupation % of Women

% éof Men

Base o 4381

No occupation stated - 28 9
 Professional ‘ 18 17
| Politician 4 40
Homemaker 7 -
‘Celebrity, artist, entertainer 6 3
Government spokesperson - 5 1N
Athlete. 5 4
Student 5 o
Other 3 2
Office, retail 2 !
Trades person 2 2 _
Police, military I (I 4
Judge, court official N 2
Religious leader Bt 2
vRetired, pensioner ' ] >_<|
Criminal NI
~ Unemployed, homeless . <I <l
Toal 100 100
20,853

” GLOBAL MEDIA MONITORING PROJECT, 1995

Occupational results are
presented in two ways.
Table 14 shows the
distribution of women and
men across occupations.
Table 15 shows the
composition of each
occupation by gender.
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15. Female and male interviewees in
different occupational groups

: Occupation % who are women' | % who are meén - Base
Homemaker | 97 3 309
 Student 46 4 | 44

Retired, pensioner - 42 58 150

* No occupation stated 41 59 | 3024
Office, retal 0 00 | 345
Celebrity, artist, entertainer 29 7 . 872
* Unemployed, homeless 29 71 36
Other 29 7| 48l
| Athlete 19 8|17
" Professional 18 8 4,281

~ Trades person 18 82 503
Criminal , 13 87 | 300
| Religious leader I 89 | 47
Government‘spokespe'rson 9. 9l 2,629

Judge, court official = 8 92 539
Politician 7 %3 | 8888
Police, military 6 9% | 90 |
Total 17 83 | | 25234

GLOBAL MEDIA MONITORING PROJECT, 1995
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SECTION 11
Age

The data on interviewees include the apparent
age of people appearing in newspapers and on
television. On television, each interviewee is -
seen, and age can be readlly a55|gned to most
mtervnewees

‘In newspapers, age mformatlon can sometlmes
be gathered from reporters’ descriptions of -
the interviewee, from photographs, or in the
case of well-known figures such as a head of
government, the individual’s age may be known
to all. The age of the interviewee was coded

for just over one-thlrd of all newspaper inter- -

viewees.

The, age of most interviewees on radio is not

"known, and no attempt was made to record

the age of radio interviewees.

A consistent pattern of age and gender has
been documented in numerous analyses of the
media in past decades. In brief:

« Below a certain age, usually about 35 years
old, there are similar numbers of women
and men.

« Above the age of about 35 years, there are
several times as many men as women.

‘The results of this global survey adhere closely
to this pattern.

2000
1600

1200

400

GLOBAL MEDIA MONITORING PROJECT, 1995

9. Apparent age of newspaper inté'ervi.eWees,

800

oid—- "
12-17 18-24 25-34 35-49.

' —l— Female R ——

Child

50 — 64 65+

Male

1995
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10. Apparent age of television -intéré'viewees

GLOBAL MEDIA MONITORING PROJECT, 1995
: |

!

'

2400

o

2000

1600

1200 |—

800

400

-

—i— Fem'ale

Age of interviewees

The numbers of women and men are similar-

‘in each age group up to 35 years.There are

three times as many men as women in the 35
— 49 year group,and. |4 times as many men as
women in the 50 — 64 year old group.

The age profile of television interviewees is

‘very similar to that of newspaper intervie-

wees: There are similar numbers of women
and men up to about age 34, while above this

~ age there are 5 times as many men as women.

The following chapter identifies the source of
this difference. ‘

Child  12-17 18-24 25-34 35-49 50-64 65+

+ ~ Male

GLOBAL MEDIA MONITORING PROJECT, 1995



'SECTION 12

Age, gender and influence

Examining Table 15 shows that occupations
that are conventionally associated with lesser
power and influence tend to have relatively
high proportions of female interviewees.
Occupations such as office workers and
retired people have Iarger proportions of
women, while occupations such as politician
and police/military have large proportions of
men. :

Power and lnﬂuence are also associated wnth

age as well as with gender Older mterwewees,
~ those above 35 years of age, tend to be found
in positions of high power and influence more
frequently than younger people.

This chapter examines the degree to which
interviewees in positions of influence are con-
centrated among older males L

To begin with, the 16 occupanons defined in
the study are divided into hlgher- and !ower-
. mﬂuence groups 2:

Occupations traditionally
assoclated with higher power
and influence

* Politicians

. Government.spokesoeople
* Police and military |

‘» Judges, court officials

* Religious leaders

» Professionals: executives, doctors,

lawyers, etc.

Occupations tradltlonally

associated with lower power
and influence

» Office workers, retail employees

« Trades persons

* Celebrities, artists, entertainers
* Athletes |

« Homemakers

« Students

"+ Retired

. Unernplo}'ed, homeless
* People with no specified occupation

A glance at Chart | | snows how older men in

higher influence occupations dominate the

news. In fact, this group constitutes 55 percent
of all interviewees. Results from newspaper
and television have been combined, as they are
exactly parallel. Age and gender .combine in
the following manner:

In hig’h‘er*-inﬂuence occupations:

"+ There are few mtervnewees of elther gender,

" in the 18- 34 year group;

+ There are ten times more men than women

in the 35+ group.

2 This grouping omits two occupational categories ¢ ompnsmg 4 percent of interviewees — criminals and people
coded as having “other” occupations. Neither of these can clearly be défined as either high or low in influence..

1995

GLOBAL MEDIA MONITORING PROJECT,
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L 1. Age and gender of interviewees in
higher-influence and lower-influence

i

- 35+ lower-influence occupations

35+ higher-influence occupations
18-34 lower-influence occupations '

18-34 higher-influence occupations -

In lower-influence occupations:.
* The numbers of older and younger intervie-
wees are evenly balanced. (Given that the -

18-34 year group encompasses a span of 16 -

years and the older age group a span of
more than 30 years, there are slightly more
younger adults than would be expected on
the basis of chance alone.) o

The numbers of women and men are more
evenly balanced than in the higher influence
occupations; there are approximately two- -
thirds as many women as men.

When power is the issue, news focuses almost
; exclusively on older males.VWhen power is not

at stake, news portrays as many young adults ‘
as older adults, and it portrays almost as many .
women as men.While the numerical balance

of women and men is not quite equal,it-is
close; the number of women in the lower-
influence oécupaticz)ns in Chart 12 is two-
thirds the number of men.. '

It is important to make clear that this analysis
deals with the numbers of women and men in
lower-influence groups as a whole. Certain
individual lower-influence occupations have a
majority of women; others have a majority of
men.The gender composition of the different
occupational groups is shown in Table 15.
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' ‘essenti‘ally the same information as Chart |
. but with age expanded into 7 groups to match  and mﬂuence

© Chart 12 shows the age profile »f>or higher and ~ numerical imbaléﬁce between women and men -

lower influence occupations.This contains in the news is almost entirely. due to men aged .
35 and over who occupy positions of power

Charts 9 and 10. It is evident that the huge|

3200 - VA. ~. T N " | N ] A

. . ; : GLOBAL MEDIA MONITORING PRO]ECT 1995 E
- 12. Age and gender of tel’ewsmn interviewees.in

higher influence and Iower mﬂuence occupatlons

13600

2800 - — 1 /1 ' :.

;Isoo SN B SR ’/, - ’ \\\.
e '/ - \b
800 . - f ' T

400 _ S e -

Child .- 12= 17 18-24  25-34- 35-49 . 50-64 65+
Female: higher influence occupations - Male: higher influence occupations -
3600
3200
2800
2400 [—
2000
1600
1200
800 ————— — — ' — - §
400 [ o e _ : :::=1|::-. —
Child 12-17  18-24 25-34 35-49 50 — 64 65+
Female: lower influence occupations Male: lower influence occupations -
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 SECTION 13

F uture Dlrectlons

How can a more equitable balance be achieved 3, Address‘ policies and
in the portrayal of women in the world’s news regu|at|ons

media? It is evident that gender differences are
linked to power and influence, and any attempt
at achieving equality in the news media must
address this dynamic. Four approaches are
outlined.

Regulation may facuhtate the process. Several
countries have extensive regulations and
guidelines'that encourage or direct media
(radio and television, rarely newspapers) to
achieve an equitéble gender balance in their -
1. Shift media emphasis _ : programming, in their hiring practices, or both.
: : This report is not the forum to debate the
merits of regulation, and it is a controversial
matter whether regulations have a significant -
Jimpact. Canada has possibly the strongest such
regulations of any country in the world, and
one indication of success can be found in a
1992 study of television news on the Canadian

v } - Broadcasting Corporation. The age profiles of
not necessarily mean that the media abandon ¢, 10 204 male interviewees were parallel,

their interest in power and influence. Rather ¢ ¢here was not a significant “hump” due to
the media should broaden their search and older men.While there were more male inter-
achiev_e greater inclusiveness and diversity. viewees overall, the link between gender, age

A and influence was eliminated.

The news media can shift their attention away
from the traditional events of politics, govern-
ment, and business to cover other areas in
which women participate more fully. The rela-
‘tively small proportion of women’s issues in
the news suggests that there is room to move
in this direction. A shift of this nature does

2. Increase access to power and -
decision-making - 4.Conduct ongoing analysis.
Women can be given the opportunity to par-
ticipate more fully in traditionally. male-domi-
nated areas of society. This study establishes
the fact that women are participating as jour-
nalists in the world’s media, but participation in.
politics, business, the economy and so on is
. much lower. .

Countries individually and collectively can con-
tinue to analyze the portrayal of gender in
their media in order to pinpoint areas requir-
ing change, to assess the effectiveness of
strategies, and to develop an empirical, scientif-
ic basis for increasing the participation of
women in mass media.
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Global Medla Momtonng

tors

Project Coordma‘

o
Gloria Bonder
Argentina

Janice Bagot
Australia

Marie-Luise Angerer and Heinz Fabris -

Austria’

Mary Beckles
. Barbados

Frieda Saeys and Magda Michielsens
Belgium '

# Bolivia

Esther Kanaimba and Grace Mosinyi
Botswana '

Nelly de Camargo
Brazil

Adela Peeva
Bulgaria

Claire Yolande Essombe -
" Cameroon

MediaVWatch
Canada

& Chile

- Slobodanka Bundalo
Croatia -

Kvéta Samaiové
Czech Republic

& Ecuador

Annabelle Sreberhy-Mohammadi
England '

Nina Ratulele and Koila Costello
Fiji '

Elina 'Sana :
Finland

Monlque Trancart
France

~ Inge v. Bonninghausen

Germany

| Sarah Apronti

i - Ghana

Dennis A. Smith
Guatemala

Kimburley Cﬁoi

- Hong Kong"

lidiko Biro
Hungary

Sigran Stefansddoéttir -
Iceland - '

Vijayalakshmi Balakrishnan |
India

Hetty Siregar

- Indonesia

Ailbhe Smyth
lreland

Lesley Sachs and M. Schwartz Ben Efrat
Israel

Gioia Longo
Italy

~ Samere Tansley

e Jamaica

1995

Hilaria Gossmann and Mldorl Suzuki
japan :

Hak-Soo Kim
Korea )
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- julinda Abu Nasr

Lebanon ~

M.Alfredas Jomantas-
Lithuania '
Yock Lin Ho -
Malaysia

Ragini Kistnasamy

- Republic of Mauritius

Martha Burkle Bonecchi »
Mexico '

Sariﬁ_a Shrestha and Ms Bandana

Nepal

Dorette 'Kuipei's
The Netherlands

Sara Kindon
New Zealand

Phillip Ludokun.
Nigeria

Amtul Naheed -
Pakistan

& Paraguay

Shaohua Shang
People's Republic of China - -

Helena Pinilla Garcua
Peru

Anna Leah Sarabia and Estrella M Manlqms

Phlhppmes

Daniela Roventa—Frumusani

- Romania

Elena Androunas and Catherine Melixetova
Russia

Marie Héléne Mottin-Sylla -
Senegal

Braema 'Mathi
Singapore -

Viera Sevaikové and Katarina janakova ‘
3 Slovak Repubhc :

Dorotea Ve ria

- Slovenia

. South Africa -

" Tecla Fontenard

Keromamang Mziapheto

Pilar Lépez Diez
Spain

- “Sharmini Boyle and Selv};Thiruchandrr‘aﬁ ‘

Sri Lanka

St. Lucia

Iman M. Ahmed
Sudan :

Martine Collec '

Switzerland

Hui-jung Chi

" Taiwan

Fatma Alloo
Tanzania

Ubonrat Slrlyuvasak

_Thailand

Cathy Shepherds
Trinidad

Ayseli Usluata
Turkey

'Bagenda Ssemugooma, Mercy erembe

and Julie Gipwola
Uganda

. & Uruguay -

- Valerie Kenyon

USA

Bob Makin
Vanuatu

Faatonu T. Faletoese
Western Samoa

Minnie Wangarh Kairu
Zamb:a

Musi Bridget Barbara Khumalo, Tendai Lainah
Chikuku and jennlfer Slbanda _

; Ztmbabwe

. z .
@ These countriesibelong to the South American
network coordinated by Gloria Bonder of Argentina.
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APPENDIXB

News Momtormg Guide

As mentioned in the introduct_ion', one of the

" aims of this project has been to encourage

media monitoring on an international level. |

- Our hope is that this project will lay the seeds

for future monitoring projects on a local or
regional level as well as foster further global
cooperation. -

MediaVWatch would like to encourage organi- -
zations and individuals to continue to work on

‘media and gender issues and monitor the

media in their lives. The News Monitoring Gu:de
is a tool that can be adapted for future
projects. - :

The Guide is a32 page document which was
used by all the participating countries on

‘January 18, 1995 to monitor theirnews media.

NEWSPAPER CODING GRID

The document contains information on orga-
nizing volunteers and equipment; which news

to monitor; how much news to monitor; and
how to monitor the news. Easy to follow cod-
ing guides and coding grids are included in-

three stand-alone sections for television, radio
and newspapers. An example of a completed
coding grid and explanatlon is mcluded in each
section.

If you would like to monitor the news media
in your life, you may order a copy of the News

" Monitoring Guide and coding grids from

MediaWatch at Suite 204 - 517 Wellington St.
W, Toronto, Ontario, Canada, M5V 1Gl,

~ Tel: (416) 408-2065, Fax: (416) 408-2069, -
* E-mail: mediawat@web.apc.org.

Country
iy
L P
Nowspaper ‘;; %
A&
Dute lofe
=
The Giobal Meds Montoring Project

A . m - -t
" RADIO CODING GRID _ . I
Notes Program Story Pecpie’
- L INRRNNND
o e g §§ .~ TELEVISION CODING GRID
Station 5 [Rose = . - Fecphe
e ) i .
el [} 1| R w— A AT RRTITT
Y} A s
- ——I} §%<m.€§%is§k g§§§§;§
g Pt L EREREE LR R EREREE isﬂg!s!gggz'
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